APPENDIX 2
BACHELOR’S PROGRAMME IN MANAGEMENT
TRACK OF HOTEL AND RESTAURANT MANAGEMENT
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FUNDAMENTAL COMPONENT
History
A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the ability to use
the
basics
of
philosophy
for
establishing
his/her
worldview position
 the
ability
to
analyze the main
stages and patterns of
the society's historical
development
for
establishing
his/her
civic position
 the
ability
to
communicate both in
oral and written forms
in Russian and in the
foreign language to
meet the challenges of
interpersonal
and
intercultural
interaction

To understand:
 basic methods of data collection and
analysis, ways of formalizing the goals and
methods of achieving it;
 specifics of teamwork, methods of
organizing and managing small teams;
 methods and means of knowledge, learning
and self-control for intellectual development,
to raise the cultural level;
 significance of humanistic values for the
preservation and development of modern
civilization;
To be able:
 to analyze, synthesize, and to receive the
information;
 to establish a goal and formulate the task of
achieving it;
 to competently and convincingly express
own views, to debate;
 to communicate with colleagues;
 to acquire new knowledge for intellectual
development, raise the cultural level;
 to comprehend happening in terms of the
values of humanistic values for the
preservation and development of modern
civilization;
To obtain:

Lectures:
Tutorial
Solving problem sets
Situational workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

2

19 h
3h
0h
0h
0h
8h
8h
34 h
0h
72 h
2 credits

Assessment:
Didactic games - 16
points;
Training– 20 points;
Essay – 28 points;
Test tasks – 18 points;
Graded assessment – 18
points
Total: 100

 culture of thinking;
 skills of public speaking, argumentation
and lead the discussion;
 methods of team work and cooperation;
 skills of independent acquisition of new
knowledge and skills for intellectual
development, to raise the cultural level;
 skills of understanding what is happening
in terms of the values of humanistic values for
the preservation and development of modern
civilization.
Philosophy
A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the ability to use the
basics of philosophy for
establishing
his/her
worldview position
 the ability to analyze
the main stages and
patterns of the society's
historical development
for establishing his/her
civic position
 the
ability
to
organize and educate
his/herself

To understand:
 specifics and importance of ethical and
aesthetic values in human life;
 the role of philosophy in understanding and
solving the urgent problems of modern
civilization;
 main movements of philosophy;
 main problems of modern philosophy
To be able:
 to apply the main achievements of modern
philosophy in own professional activities;
 to systematically analyze, synthesize
information, formulate own goals and find the
ways to achieve them; use a variety of resources
in the educational process
 to independently search for answers on the
problems of philosophical knowledge.
 To substantively reproduce information on
certain philosophical issues;
 To reconstruct the content of the basic

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

3

19 h
13 h
0h
0h
0h
0h
0h
6h
70 h
36 h
144 h
4 credits

Assessment:
Didactic games-20 points;
Speech and discussion 30 points;
Abstract - 50 points;
Total: 100

theories and concepts of philosophy;
To obtain:
 skills of reasoning leading of the discussion
in the field of the humanities;
 skills of independent work with key sources
of philosophy;
 analytical skills and systematic approach to
understanding the social, cultural, human
existence.
Foreign language (English language)
A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the
ability
to
analyze the main
stages and patterns of
the society's historical
development
for
establishing
his/her
civic position
 the
ability
to
communicate both in
oral and written forms
in Russian and in the
foreign language to
meet the challenges of
interpersonal
and
intercultural
interaction

To understand:
 models of professional communication on
the basis of value orientations.
 aspects of the language, the rules of speech,
nonverbal behavior, professional terms in
English and Russian languages.
 methods and features of the analysis and
synthesis of information, the major ways of
expressing semantic, communicative and
structural continuity between the parts of
speech.
 common moral and legal norms of social
interaction, the main cultural and historical
realities, rules of etiquette.
 common the moral and legal norms of
social interaction, the main cultural and
historical realities, rules of etiquette.
 basic and supplementary vocabulary
 expressions and phraseological units
learned within the course
To be able:
 to use tactics and strategies of conflict-free

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

4

0h
180 h
0h
0h
0h
0h
40 h
24 h
152 h
36 h
432 h
12 credits

Assessment:
Didactic games - 90
points;
Speech and discussion 60 points;
Essay- 45 points;
Library research
paperwork - 30 points;
Presentations - 75 points
Tests -100 points;
Total: 400

 the
ability
to
organize and educate
his/herself
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the ability to carry
out
business
communication and
public speaking, to
conduct negotiations
and
meetings,
to
maintain
business
correspondence and
electronic
communications

communication,
 to work with the cultural texts to recognize
the realities of transliteration: place names,
surnames, customs, etc.
 to flexibly use tactics and strategies of
conflict-free communication.
 To critically evaluate the level of own
qualifications and skills to choose the right
way and self-development tools.
 To work in a team, to show respect to the
people, the willingness to take responsibility
for the maintenance of trust partnerships
 To work in a team, to show respect to the
people, the willingness to take responsibility
for the maintenance of trust partnerships.
 To understand the native monologue and
dialogue speech in direct communication and
in record; to carry on a conversation on any of
the topics studied.
To obtain:
 terminology base on the studied subjects,
integrative tolerance (tolerance of other
people's way of life, customs): speech means,
ability to avoid categorical judgments.
 speech means, ability to avoid categorical
judgments
 ability to consistently use all available ways
and means of self-development
 ability to analyze the situation in
communication and focus on the interlocutors
 ability to analyze the situation in
communication and focus on the interlocutors
 unrehearsed monolog speech as a message
5

or report
 unrehearsed
dialog
conversation, discussion).

(interview,
Health and safety

A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the
ability
to
analyze the main
stages and patterns of
the society's historical
development
for
establishing
his/her
civic position
 the
ability
to
organize and educate
his/herself
 the ability to use
the first aid techniques
and
protection
measures
in
emergency situations

To understand:
 health and safety basics
 health and safety framework.
 ways to achieve sustainable development
To be able:
 to estimate safe living conditions
 to estimate safe living conditions
 to generally exercise an assessment of
human impact on the environment, taking into
account the specifics of the climatic conditions;
To obtain:
 basic methods of protection of industrial
workers and the public from the possible
consequences of accidents, catastrophes and
natural disasters.
 basic methods of protection of industrial
workers and the public from the possible
consequences of accidents, catastrophes and
natural disasters.
 methods of selecting a rational way to
reduce the impact on the environment.

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

18 h
0h
20 h
0h
0h
0h
0h
0h
34 h
0h
72 h
2 credits

Assessment:
Test tasks - 40 points;
Solving problem sets. - 60
points;
Total: 100

Psychology
A graduate who has
mastered the bachelor's
degree program must

To understand:
 major
philosophical
concepts
and
categories, patterns of development of nature,
society and thinking;

Lectures:
Tutorial
Problem solving lessons
Case studies
6

16 h
24 h
0h
8h

Assessment:
Essays – 20 points
Speech – 10 points
Case – 40 points

possess the following
general cultural skills:
 the ability to use
the
basics
of
philosophy
for
establishing
his/her
worldview position
 the
ability
to
analyze the main
stages and patterns of
the society's historical
development
for
establishing
his/her
civic position
 the ability to work
in a team, and while
doing that to perceive
tolerantly
social,
ethnic, confessional
and
cultural
differences
 the ability to use
methods and means of
physical education to
ensure his/her full
social
and
professional activities

 general concepts and categories, logic of
development of nature, society and thinking.
To be able:
 to apply concept and categorical apparatus,
general rules of humanitarian and social
sciences in professional activity;
 to apply methods and means of perception
for intellectual and cultural development,
growth of professional competence;
 to distinguish temperament expressions,
orientation and accentuation of character in the
course of communication;
 to analyze motives and to foresee possible
ways of human behavior depending on
identified personal attributes.
To obtain:
 skills of multifaceted approach to analysis
of society problems;
 methods of diagnostic of personal
attributes and improving intellectual activity
(developing of memory, attention, thinking,
speech).

Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

0h
0h
0h
68 h
0h
108 h
3 credits

Creative task– 10 points
Practicing skills – 20
points
Total: 100

Low
A graduate who has
mastered the bachelor's

Lectures:
To understand:
Tutorial
 regulatory legal acts;
 Features of international legal acts of a Solving problem sets
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38 h
12 h
10 h

Assessment
Tutorial– 40 points
Essays – 15 points

degree program must
possess the following
general cultural skills:
 the
ability
to
analyze the main
stages and patterns of
the society's historical
development
for
establishing
his/her
civic position
 the
ability
to
organize and educate
his/herself
 the ability to use
the first aid techniques
and
protection
measures
in
emergency situations

universal and regional and local character;
 The place and role of the state in the system
of subjects of international law; regulatory
instruments of international law;
 specific features of the circle of subjects of
international law;
 the role of international law in international
relations; the
basic
laws
of penetration, operation and development of
the law of treaties.
 the basic provisions of the legal industry
and the special sciences, the nature and content
of the basic concepts, categories, institutions,
the legal status of the subjects of legal relations
in various sectors of substantive and procedural
law: international law.
 basic theoretical views of scientists in
international affairs, as the representatives of
the modern and the old school;
 the development of scientific thinking on a
broad range of contemporary international
legal problems.
 international legal tools;
 features and stages of development of
international law;
 the role of international law in the
maintenance of law and order.
To be able:
 to to express own point of view;
 to conduct a dialogue, business dispute;
 to demonstrate discipline;
 to analyze acquired information;
 to arrange and concretize knowledge,

Case studies
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

8

8h
0h
0h
8h
32h
36 h
144 h
4 credits

Situational workshop– 10
points
Didactic game– 10 points
Problems solving tutorial
– 25 points
Total: 100

acquired during study of the discipline.
 to analyze regulation acts in force and law
enforcement practice;
 to freely use juridical terms сand
categories of state and legal occurrences;
 to apply legal instruments at solution of
specific problems.
To obtain:
 ability to establish an aim and to elaborate
of the ways to achieve it.
 ability to analyze, summarize and perceive
information;
 skills of individual study of material and
application of acquired knowledge.
Mathematics
A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:

To understand:
 general provisions of the theory of linear
algebra and mathematical analysis.
To be able:
 to solve typical mathematical problems.
To obtain:
 the ability to use
 mathematical methods of solution of
the
basics
of
financial, economical, organizational and
philosophy
for
managerial problems.
establishing
his/her
worldview position
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

9

18 h
0h
18 h
0h
0h
0h
0h
0h
36 h
0h
72 h
2 credits

Assessment:
Problem solution tutorial
– 80 points
Graded assessment– 20
points
Total: 100

skills:
 the ability to draft
financial statements
with due account for
the impact of various
ways and methods of
financial accounting
on the organization's
financial performance
based on the use of
modern methods of
business data and
enterprise information
systems processing
Workflow management
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the
ability
to
search, analyze and
using normative and
legal documents in
his/her professional
activities
 the ability to solve
standard
problems
related to his/her

To understand:
 standards in the field of document
management;
 paper work function in management;
 to capture and document processing with
the help of modern tools;
 storage possibilities and documents with
the help of modern tools;
 advanced workflow technology;
 principles of the organization of electronic
documents;
 the possibility of automated electronic
document management systems and principles
of their use for effective business management.
To be able:
 to apply for requirements of state standards

Lectures:
Tutorial
Solving problem sets
Case studies
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

10

19 h
0h
0h
0h
0h
38 h
0h
87 h
0h
144 h
4 credits

The evaluation methods:
Tests - 60 points
Essays - 7 points
Cases - 33 points
Total: 100

professional activity
in the field of document management;
on the basis of
 to justify the composition of forms and
informational
and
document templates;
bibliographic culture,
 to justify the method of storage of
using information and
documents;
communication
 to formulate the problem of automation of
technologies
and
document circulation;
taking into account
 to justify the need for workflow in the
the basic information
enterprise;
security requirements
 to justify the choice of an automated
A graduate who has
electronic document management system
mastered the bachelor's
solutions
for
enterprise
management
degree program must
objectives;
possess the professional
 to formulate requirements for the
skills in compliance
automated system, based on the control tasks.
with the type (or types) To obtain:
 skills of the use of standards;
of professional activity
 skills of organizing documents;
on which the bachelor's
 PC usage skills to create and document
program is focused
processing;
 the
ability
to
 creating workflow diagrams;
control
the
 description of business processes;
implementation
of
 creating documents routes;
business
plans,
 skills to use EDS to automate key
agreements
and
procedures to work with documents.
contracts on a step-bystep basis, the ability
to coordinate the
performers' activities
with the help of
methodological tools
for
implementing
managerial decisions
in the field of
11

functional
management, aiming
at achieving a high
level of consistency
when implementing
specific projects and
operations
 the
ability
to
analyze information
on the functioning of
the internal document
management system
of the organization,
maintaining databases
on various indicators
and
creating
information support
for participants in
organizational
projects
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the ability to search,
analyze and using
normative and legal
documents
in
his/her professional
activities

Information technologies in management
Lectures:
To understand:
 methods and technologies of processing of Tutorial
Solving problem sets
business information;
 characteristics of the enterprise information Situational workshops
Workshops
space;
 components of the manager’s information Laboratory workshops
Trainings
space;
Didactic games
 principles of business interactions;
 corporate
information systems
and Individual work
Examination/test
databases.
Total hours
To be able:
 to analyze and select the necessary Credits:
information technology for business 12

19 h
0h
0h
0h
0h
19 h
0h
0h
34 h
0h
108 h
3 credits

Assessment:
Laboratory workshops –
80 points
Essay – 8 points
Summaries – 12 points
Total: 100

activities;
 to determine the components of the
manager’s information space
 to apply information technology to solve
management problems.
To obtain:
 operational skills of data analysis and the
preparation of information for effective
decision-making;
 skills development of the information
management environment for the effective
 the ability to conduct
management activities;
quantitative
and
 software to work with business and web-based
qualitative
information.
information
analysis
when
making managerial
decisions
and
building economic,
financial
and
institutionalmanagerial models
by adapting them to
specific
management tasks
 the ability to analyze
information on the
functioning of the
internal document
management
system
of
the
organization,
maintaining
databases
on
various indicators

A graduate who has
mastered the bachelor's
degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
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and
creating
information support
for participants in
organizational
projects

Theory of management
A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the
ability
to
analyze the main
stages and patterns of
the society's historical
development
for
establishing
his/her
civic position
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the
ability
to
design
institutional
structures,
to
participate
in
development
of

To understand:
 main stages of the development of
management as a science and profession;
classification of scientific trends and schools of
management; authors, basic ideas and methods
of classical school of management; authors,
basic ideas and methods of the humanitarian
management school; authors, basic ideas and
methods of the school of quantitative methods;
the basic ideas and methods of system, process
and situational approach to management; main
stages of the development of management
thought in Russia;
 the concept of "management" and
"administration"; concept and essence of
organizational
activity;
concepts:
the
organization as an object (system) and the
organization as a process (function); the
concept of "management system in the
organization"; the concept of "interprise
goals"; basic management functions, the
content and the relationship; main methods of
management; main types of management; the
competence and the role of managers in the
organization; composition and characteristics
of factors of external and internal environment

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

14

40 h
20 h
20 h
20 h
0h
0h
0h
20 h
48 h
36 h
324 h
9credits

Assessment:
Essays – 10 points
Graded assessment– 25
points
Solving problem sets– 70
points
Situational workshop– 60
points
Didactic game– 15 points
Tutorial – 20 points;
Total: 200

human
resources
management
strategies
for
organizations, to plan
and
implement
various activities, to
distribute and delegate
authority with due
account for his/her
personal responsibility
for
the
ongoing
activities
A graduate who has
mastered the bachelor's
degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on
the knowledge of
group
dynamics

of the organization; the concept of "Mission";
the basic parameters of organizational
structures (hierarchy levels, control the scope
of centralization and decentralization of
management, organizational authority); types
of organizational power and its classification;
basis for taking rational management decisions
and typical approaches to decision-making; the
concept of "delegation"; forms of power and
influence managers; the concept of "balance of
power in the organization"; the concept of
organizational communication, communication
flows in the organization; basic types of
organizational
structures;
methods
of
organizations research; the concept of
organizational life cycle and business model of
the life cycle (L. Greiner and I. Adizes); types
of organizations; formal and informal
organizations, the concept of social
organization; organizational and legal forms of
enterprises;
system
features
of
the
organization; system rules and principles of the
organization (the necessary diversity, synergy,
self-preservation, development, unity of
analysis and synthesis, awareness-ordering,
composition and proportionality, the specific
laws of social organization); basics of
organizational building; the principles of
coordination and group work in the
organization; the basic elements of the
organizational structure (for H. Mintzberg);
types
of
organizational
structures
(configurations) based on H. Mintzberg
(simple, bureaucratic, professional, divisional,
15

processes and the
principles of team
building,
he/she
should also be able to
audit human resources
and
carry
out
diagnostics
of
organizational culture
 the
ability
to
assess the impact of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior
of economic benefits
consumers and the
demand generation,
based
on
his/her
knowledge
of
economic
behavior
foundations
of
organizations, market
structures'
and
industry's competitive
environment

adhocratic);
functions
and
types
of
organizational culture; the concept and model
of organizational changes; specifics of
integration and interaction of sub-divisions in
the process of organizational change;
principles of optimization of the organizational
structure; the concept of a self-learning
organization
 competencies and role of managers in the
organization; basic management functions, the
content and the relationship; principles of
organizational activity; the concept of
"management"
and
"managing";
the
competence and the role of managers in the
organization; the concept of organizational
communication, communication flows in the
organization; types of organizational power
and their classification; the concept of the
administrative decision, nature and content;
classification of administrative decisions; terms
of management decision-making; basis for the
development of management decisions;
methods of collective development of
management decisions; types of organizational
structures; the concept of social organization;
the nature and content of the specific rules of
social organization; concepts: motivation,
need, reward, stimulation; basics of content
motivation theories (theory of hierarchy of
needs Maslow's; D. McClelland theory; twofactor theory of F. Herzberg); the basics of
procedural theories of motivation (expectations
theory V. Vroom, theories of justice (equality)
by J.S. Adams.); concept motivation by V.
16

Gerchikov; forms of power management; the
concept of balance of power in the
organization; concepts: leadership, leader,
formal and informal leaders; personal approach
to leadership (theory of patterns); behavioral
approach to leadership; the notion of autocratic
and democratic leader; situational approach to
leadership (F. Fiedler model, life cycle theory
P. Hersey and K. Blanchard, the head decisionmaking model by Vroom- Yetton, "managerial
grid model" by R. Blake and J. Mouton.); I.
Adizes leadership model; concept and essence
of the organizational culture; function of
organizational culture; classification of
organizational cultures; the principles of
integration and cooperation in the process of
organizational change.
To be able:
 to individually analyze and evaluate the
role and place of the tools and techniques of
various schools of management in modern
management practices; to participate in
discussions on management issues in historical
context; to understand and to interpret texts on
management in a historical context.
 to establish goals and formalize the tasks
associated with the implementation of
professional functions; to distinguish between
adaptive and bureaucratic, centralized and
decentralized organizational structures; to
analyze the external and internal environment
of the organization, to identify its key elements
and to assess their impact on the organization;
to analyze communication processes in the
17

organization and develop proposals to improve
their effectiveness; to analyze the features of
the quality of management information and
data messages; analyze the responsibilities and
roles of managers at various levels; to identify
the most important processes according to the
organization's management; to analyze the
impact of informal institutions on the activities
of the formal; to apply knowledge of system
rules of organization for the analysis of the
processes in the organization; to analyze the
relationship of the organization of system
elements; to carry out the primary analysis of
organizational life cycle phase; to conduct a
comparative analysis of the primary basic
organizational structures; to carry out a
comparative analysis of the primary key
organizational and legal forms; to justify the
rational
coordination
profile
of
the
organization;
to
define
organizational
configuration by its characteristics and
conditions of existence; to generate reasonable
proposals
for
the
organization
and
implementation of organizational changes in
the company; to work individually with
literature and other sources for deepening and
broadening of knowledge.
 to analyze and identify the active needs
and motives of employees; to analyze forms of
power and influence of the executive and the
basic profile of power (influence) of the
executive; to formulate competence and
leadership qualities, depending on the specifics
of the organization and the current situation; to
18

analyze the characteristics of leadership in
organizations with different types of
organizational structures; to analyze the
characteristics of leadership in organizations
with different types of organizational cultures;
to apply the "managerial grid model" by R.
Blake and J. Mouton for initial evaluation
models of leadership depending on the
situation.; apply the "decision tree" by VroomYetton for initial evaluation models of
leadership depending on the situation; to justify
effective leadership PAEI-code; to work
individually with literature and other sources
for the deepening and broadening of
knowledge; to use the OCAI procedure by K.
Cameron and R. Quinn for the analysis of the
organizational culture profile.
To obtain:
 the skills of individual work with literature
and other sources to deepen and broaden the
knowledge on the history of management idea;
 primary skill of drawing up a typical
working instructions; methods of cooperation
and teamwork in solving professional
problems;
 methodic of F. Fiedler for evaluating
managerial
situation
and
develop
recommendations on the choice of models of
leadership; methods of cooperation and
teamwork in solving professional tasks.
Marketing
A graduate who has

Lectures:
To understand:
 the essence and methods of business Tutorial
19

38 h
0h

Assessment:
Solving problem sets– 55

mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the ability to use
the basics of his/her
economic knowledge
in various areas of
work
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the ability to solve
standard
problems
related to his/her
professional activity
on the basis of
informational
and
bibliographic culture,
using information and
communication
technologies
and
taking into account
the basic information
security requirements
A graduate who has
mastered the bachelor's
degree program must

communication;
 structure of business discussion and how to
evaluate its results;
 rules
and
forms
of
business
correspondence;
 the essence and forms of electronic
communications;
 modern trends of development of
marketing;
 basic components of marketing plan and
procedure of its preparation;
 specifics of conduct of market research in
different fields;
 methods of customers classification;
 lifecycle phases of family;
 «choice ladder»;
 types of knowledge customers possess;
 perception and processing of the
information by the customer;
 role of memory in taking decision on a
purchase;
 specifics of perception of the information
by subjects of business in different fields of
business activity;
 existing approaches to educate customers.
To be able:
 to
demonstrate
tolerance
and
communication skills in relation with other
students in team work;
 to justify in public own decisions, to
participate in the discussion of solutions
offered by others;
 to study, analyze and present to the public

Problem solving workshops
22 h
Situational workshops
16 h
Workshops
0h
Laboratory workshops
0h
Trainings
0h
Didactic games
0h
Independent work
32 h
Exam / tests
36 h
Total hours
144 h
Credits
4 credits
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points
Case study – 35 points
Testing or discussion– 5
points
Graded assessment– 5
points
Total: 100

possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
 the
ability
to
conduct quantitative
and
qualitative
information analysis
when
making
managerial decisions
and
building
economic, financial
and
institutionalmanagerial models by
adapting them to
specific management
tasks
 the
ability
to
analyze market and
specific risks for
making
managerial
decisions, including
decisions related to
investment
and
financing

discussion published research on relevant
topics;
 to prove own point of view; to evaluate
other views on the topics of discussion; use
presentation tools;
 to conduct market segmentation and
positioning of a product or a company;
 to develop different price and product
strategies, as well as strategies of promotion
and sales, depending on the chosen positioning
strategy;
 to evaluate the competitiveness of
companies in various industries;
 to apply theoretical knowledge for the
formation of an effective management system;
 to choose appropriate tools for market
research for the different markets;
 to develop a competitive strategy of the
company;
 to identify the factors that influence
consumer behavior;
 to distinguish the methods of consumer
education;
 to identify the learning situations of low
and high involvement
To obtain:
 presents results of research as a scientific
report;
 skills of literate oral and written speech
with a special project and business
terminology;
 knowledge of how to speak to an audience,
knowledge of the art of presentations,
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conducting business correspondence, skills at
presentations of project work results;
 basic methods of marketing research;
 tools of development and substantiation of
strategic business-plans, marketing solutions
for product and pricing policy, distribution and
communication policies;
 methods of analysis of competitive
environment;
 methods of assessing the intensity of
competition in the market;
 methods for analysis of the product
competitiveness;
 basic methods of research of consumer
behavior on the market;
 method of analysis of the process of
perception of brand-new product;
 method of analysis of the perception
process by the consumer in the different fields
of business activity of subjects of business;
 methodology of choice of learning method,
depending on the situation.
Accounting and analysis
A graduate who has
mastered the bachelor's
degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's

To understand:
 basic standards and principles of financial
accounting and financial reporting;
 objects of accounting policy;
 legal regulation of accounting in the
Russian Federation;
 the basic principles of accounting, its
essence;
 assumptions and accounting requirements;

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
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32 h
0h
28 h
20 h
0h
0 h
0h
0h
64 h

Assessment:
Testing – 5 points
Solving problem sets– 35
points
Situational workshop – 50
points
Review work – 10 points
Total: 100

program is focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on
the knowledge of
group
dynamics
processes and the
principles of team
building,
he/she
should also be able to
audit human resources
and
carry
out
diagnostics
of
organizational culture
 the ability to apply
the basic methods of
financial management
for asset valuation and
floating
capital
management,
the
ability
to
take
investment decisions,
financing decisions,
dividend policy and
capital
strusture
formation,
which
includes
making

Examination/test
 chart of accounts;
 legal regulations on the organization of Total hours
accounting policies, the order of its formation Credits:
and change;
 legal regulations on the accounting
(financial) reporting;
 designation, structure and content of the
basic financial reports in the organization.
To be able:
 to define goals and formulate the tasks
associated with the implementation of
professional functions;
 to orientate in the system of legislation and
normative acts regulating the field of
professional activity;
 to use accounting techniques to issue the
organization's financial statements.
 to be familiar with the system of legislation
and normative acts regulating the field of
professional activity;
 to use accounting techniques to prepare the
entity's financial statements;
 to be familiar with the various methods and
techniques of financial accounting and how
they influence on the financial results of the
organization.
To obtain:
 skills to set a goal and how to organize its
achievement;
 skills to perform calculations and making
solutions, to describe the results and to draw
conclusions;
 skills for the formation of accounting
23

0h
180 h
5 credits

decisions related to
operations on world
markets in the context
of globalization
 the ability to apply
the basic principles
and
standards
of
financial accounting
to form the accounting
policy
and
organization's
financial statements,
the ability to manage
the costs and to make
decisions on the basis
of
management
accounting data

policies and the preparation of the financial
statements

Financial management
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the ability to draft
financial statements
with due account for
the impact of various
ways and methods of
financial accounting
on the organization's
financial performance

To understand:
 designation, structure and content of the
basic financial reports in the organization;
 fundamental
concepts
of
financial
management;
 the basic standards and principles of
financial accounting and financial reporting;
 main indicators of financial stability,
liquidity and solvency, business and market
activity, efficiency and profitability of
operations;
 principles, techniques and methods for the
assets evaluation, investment projects and
organizations;
 composition of the floating capital and

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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38 h
0h
28 h
10 h
0h
0h
0h
0h
104 h
36 h
216 h
6 credits

Assessment:
Tests – 10 points
Solving problem sets - 60
points
Situational workshop– 30
points
Total: 100

based on the use of
sources of floating capital of the organization;
modern methods of
 principles of the development and
business data and
functioning patterns of an organization.
enterprise information To be able:
systems processing
 to use financial legislation to solve
A graduate who has
economic problems.
mastered the bachelor's
 to justify decisions in the management of
degree program must
floating capital and the choice of funding
sources;
possess the professional
 to choose methods and models for the
skills in compliance
assessment of assets, financing methods,
with the type (or types)
evaluation of capital structure;
of professional activity
 to use inventory management model, to
on which the bachelor's
plan the needs of the organization in
program is focused
inventories;
 the ability to apply
 to analyze financial statements and to issue
the basic methods of
a financial forecast of the organization
financial management
development;
for asset valuation and
 to
assess
risks,
profitability and
floating
capital
effectiveness of financial and investment
management,
the
decisions;
ability
to
take
 to search sources of justification of
investment decisions,
management decisions;
financing decisions,
 to evaluate the financial instruments;
dividend policy and
 to choose means and methods of evaluating
capital
strusture
the performance of floating capital;
formation,
which
 to choose the means of financing the
includes
making
floating capital;
decisions related to
 to analyze financial statements and to issue
operations on world
financial forecast of the organization
markets in the context
development;
of globalization
 to predict financial performance based on
 the ability to apply
the data analysis;
25

the basic principles
and
standards
of
financial accounting
to form the accounting
policy
and
organization's
financial statements,
the ability to manage
the costs and to make
decisions on the basis
of
management
accounting data
 the
ability
to
analyze market and
specific risks for
making
managerial
decisions, including
decisions related to
investment
and
financing
 the
ability
to
assess
investment
projects,
financial
planning
and
forecasting,
taking
into account the role
of financial markets
and institutions

 to plan operational activity of the
organization;
To obtain:
 basic methods of preparation of a financial
forecast and plan;
 methods of investment analysis and
financial markets analysis;
 methods of sources evaluation of floating
capital;
 methods of analysis of financial statement
and financial forecasting

HR management
A graduate who has
mastered the bachelor's
degree program must

Lectures:
To understand:
 methodology
of
decision-making Tutorial
Solving problem sets
management;
 basic technologies of formation and Situational workshops
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32 h
16 h
0h
12 h

Assessment:
Work in micro-groups –
25 points
Training - 5 points

possess the following
general professional
skills:
 the ability to find
suitable organizational
and
managerial
decisions and be ready
to
bear
the
responsibility
for
these decisions from
the perspective of
their
social
significance
 the
ability
to
design
institutional
structures,
to
participate
in
development
of
human
resources
management
strategies
for
organizations, to plan
and
implement
various activities, to
distribute and delegate
authority with due
account for his/her
personal responsibility
for
the
ongoing
activities
A graduate who has
mastered the bachelor's

implementation
of
organizational
and
administrative decisions;
 the principles of shared responsibility in the
organization's management hierarchy;
 basic laws of Russian Federation labor
relations regulations ;
 the place and the role of HR management in
the corporate management and its connection
with the strategic objectives of the
organization;
 criteria of efficiency of HR strategy in the
organization from the perspective of its
compliance with the requirements of the
doctrine of human capital development,
corporate culture and mission of a certain
organization;
 requirements for the content of the strategy
of human resources management in the modern
organization;
 basics of human resources planning
To be able:
 to gather basic information for management
decisions, using formalized and nonformal
methods;
 to monitor the results of a previously taken
decision;
 to navigate in the federal law system and
other legal acts regulating labor relations;
 to analyze the status and trends of the labor
market development in terms of the
organization needs of human resources;
 to forecast the strategy of human resources
management, taking into account the specifics

Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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0h
0h
2h
2h
44 h
36 h
144 h
4 credits

Didactic game– 10 points
Tutorial (test) – 10 points
Individual Creative task
(Essays) – 20 points
Graded assessment– 30
points
Total: 100

degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on
the knowledge of
group
dynamics
processes and the
principles of team
building,
he/she
should also be able to
audit human resources
and
carry
out
diagnostics
of
organizational culture

of the labor market and the specifics of the
organization;
 to review the effectiveness of in-house
labor market in a particular employing
organization.
To obtain:
 skills of organization of monitoring the
process of implementation of the managerial
decisions;
 skills of identification the of employees sources
of
informal
resistance
to
implementation of the managerial decisions;
 skills to use the rights provided by the
current legislation to individuals and
organizations for the protection of the rights
related to personnel activities;
 modern tools of human resource
management;
 methods of formulation and implementation
of strategies at the level of business units;
 planning techniques for human resource
field of activity.

Strategic management
A graduate who has
mastered the bachelor's
degree program must

To understand:
 Features of strategic management; features
of strategic decisions; definition of the
strategy; the concept of strategic analysis;

Lectures:
Tutorial
Solving problem sets
Situational workshops
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32 h
14 h
4h
10 h

Assessment:
Situational workshop – 40
points
Tutorial - 10 points

possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
 the
ability
to
strategically analyze,
develope
and
implement
the
organization's strategy
aimed at ensuring its
competitiveness
 the
ability
to
analyze
the
interrelations between
companies' functional
strategies in order to
prepare
balanced
management decisions
 the
ability
to
control
the
implementation
of
business
plans,
agreements
and
contracts on a step-bystep basis, the ability
to coordinate the
performers' activities
with the help of
methodological tools
for
implementing

features of the analysis of the environment of
the company; PEST-analysis framework; the
structure of the SWOT-analysis; the structure
of the industry and competitiveness analysis;
the concept of the key factors of competitive
success; performance management analysis; 7S
model structure; the essence of strategic cost
analysis; characteristics and classification of
strategies; the essence of functional strategies
(commodity-marketing,
human
resources
management, foreign trade, scientific and
technological development);
 effectiveness of strategic management,
disadvantages and limitations of strategic
management; professional competence of the
manager in the field of strategic management;
definition of the strategy; characteristics and
classification policies; the essence of portfolio
strategies; PEST-analysis framework; the
structure of the SWOT-analysis; the essence of
strategic groups map; the structure of the
industry and competitive analysis; the concept
of the key factors of competitive success;
 characteristics of strategic decisions; the
main target indicators; process of establishing
strategic goals; definition of the strategy;
classification of the forms of strategic
planning; structure and performance indicators
of the strategic plan; specifics of the process of
strategy implementation; specifics of the
implementation of strategic changes in the
organization; the concept of strategic control
and strategies corrections.
To be able:

Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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0h
0h
0h
20 h
64 h
36 h
180 h
5 credits

Didactic game – 30 points
Graded assessment – 20
points
Total: 100

managerial decisions
 to determine the essence and characteristics
in the field of
of strategic management; to conduct a strategic
functional
analysis of the enterprise value; to justify the
management, aiming
strategies of the enterprise;
at achieving a high
 to justify the strategies of the enterprise; to
level of consistency
conduct a strategic analysis of the value of the
when implementing
enterprise; to prepare and to analyze the BCG
specific projects and
matrix; to analyze and to justify the strategy
operations
options to achieve the competitive advantages
 the
ability
to
of the enterprise; to justify own opinion, using
document
the
the terminology and methodology of strategic
decisions concerning
management;
the
operational
 to analyze the companies and to determine
(productive) activities
the essence and characteristics of strategic
management
of
management.
organizations
when To obtain:
implementing
 basic skills of the SWOT-analysis;
technological
and
 primary skills of issuing the strategic
product innovations or
groups maps and analysis of strategic position
organizational
of participants of the test market (industry);
changes
 primary skills of development of the
 the
ability
to
company's strategic plan.
coordinate
entrepreneurial
activities in order to
ensure
consistency
between
all
the
participants
during
business
plan
implementation
Leadership
A graduate who has

To understand:

Lectures:
30

16 h

Assessment:

mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the ability to work
in a team, and while
doing that to perceive
tolerantly
social,
ethnic, confessional
and
cultural
differences
 the
ability
to
organize and educate
his/herself
A graduate who has
mastered the bachelor's
degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing

 general categories and concepts of the
course;
 objectives and motives of interpersonal
communication;
 sources of information promoting personal
and professional development;
 basic theories and concepts of people
interaction in the interprise, including issues of
motivation, group dynamics, team building,
communication, leadership, and conflict
management;
 typology of personal power and leadership;
 basics
of
business communication,
principles and methods of organization of
business communication;
 structure of communication networks.
To be able:
 to work individually with lecture material,
textbooks,
manuals,
science
literature,
periodicals, Internet resources;
 to fulfill oral and written tasks within the
discipline;
 to organize teamwork interaction to solve
management tasks;
 to set goals and formulate the tasks
associated with the implementation of
professional functions;
 to analyze different methods of motivation
and categories of power;
 to
influence;
 to
be trustworthy;
 to organize the negotiation process,
including the use of modern means of

Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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2h
0h
10 h
0h
0h
2h
2h
40 h
0h
72 h
2 credits

Situational workshop– 40
points
Essays - 10 points
Speeches – 5 points
Work in micro-groups,
training – 20 points
Didactic game- 20 points
Test questions on
Tutorial– 5 points
Total: 100;

team work based on
communication;
the knowledge of
 to
plan
interpersonal
and
group
group
dynamics
communication.
processes and the To obtain:
principles of team
 skills of gathering, organizing, evaluating
building,
he/she
and presenting of the information;
should also be able to
 skills to establish and maintain contacts;
audit human resources
 skills of constructive interaction;
and
carry
out
 skills of self-presentation;
diagnostics
of
 methods of career planning;
organizational culture
 modern technologies of effective influence
 the
ability
to
on individual and group behavior in the
resolve
conflict
organization;
situations in different
 personnel motivation methods for effective
ways
when
development of organization.
establishing
 persuasion skills;
interpersonal, group
 skills of accounting of the patterns of
and
organizational
information transmission and receipt;
communications
 skills of analyzing interpersonal, group, and
based on modern
organizational communication.
personnel
management
technologies,
including establishing
all the mentioned
communications
in
the
intercultural
environment
 the
ability
to
establish and maintain
contacts with business
partners,
using
systems of gathering
the
necessary
32

information to expand
external relations and
to
exchange
experience
when
implementing projects
aimed
at
the
development of the
organization
(enterprise, state or
municipal
administrative body)
Project management
A graduate who has
mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the ability to carry
out
business
communication and
public speaking, to
conduct negotiations
and
meetings,
to
maintain
business
correspondence and
electronic
communications
A graduate who has
mastered the bachelor's
degree program must
possess the professional

To understand:
 the nature and methods of business
communication;
 the structure of business negotiations and
be able to evaluate their results;
 rules and form of business correspondence;
 the nature and types of electronic
communications;
 processes and management tools for
various functional areas of the project;
 modern software tools and information
technologies used in project management;
 the main project controlling tools;
 modern
methodology
of
project
management, project management standards,
international organizations, their goals and
objectives in the field of the development of
project management as a discipline;
 history and trends in the development of
project management, definitions and concepts
of projects, programs, portfolios, their context,

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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38 h
0h
24 h
14 h
0h
0h
0h
0h
68 h
36 h
180 h
5 credits

Assessment:
Library-research paper –
10 points
Problem solving lessons 40 points
Situational workshop - 30
points
Test – 20 hours;
Total: 100

skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused
 the
ability
to
participate in project
management, using a
program
for
technological
and
product innovations or
a
program
for
organizational change
 the
ability
to
document
the
decisions concerning
the
operational
(productive) activities
management
of
organizations
when
implementing
technological
and
product innovations or
organizational
changes
 the
ability
to
establish and maintain
contacts with business
partners,
using
systems of gathering
the
necessary
information to expand

as management objects;
 Definitions and concepts of the subjects of
management and the tools they use, the
processes, the stages of the project
management process
 methods, methods and tools for managing
various functional areas (areas of knowledge)
of the project
 existing certification systems in the field of
project management.
To be able:
 to
demonstrate
tolerance
and
communication skills in relations with other
students in joint work;
 to substantiate their own solutions,
participate in the discussion of solutions
proposed by others;
 to study, analyze and submit to public
discussion published studies on topical issues;
 to justify ones point of view; assess other
opinions on the topic under discussion; use the
tools provided;
 to form the main sections of the project
summary plan;
 to analyze project risks;
 to carry out a choice of software tools for
solving the main tasks of project management;
 to define the objectives, subject area and
structure of the project;
 to make up the organizational and
technological model of the project;
 to calculate the project implementation
schedule;
34

external relations and
 to control and regulate the progress of the
to
exchange
project on its main parameters;
experience
when
 to use software to solve the main tasks of
implementing projects
project management;
aimed
at
the
 to define the objectives, subject area and
development of the
structure of the project;
organization
 to control and regulate the progress of the
(enterprise, state or
project on its main parameters.
municipal
To obtain:
administrative body)
 skills of presenting the results of the
 the
ability
to
research in the form of a scientific report;
model
business
 competent oral and written speech using
processes and use the
special project and business terminology;
methods
of
their
 the skill of art of presentation, speaking
reorganization
in
before the audience, the rules of business
organizations'
correspondence, the art of visualizing the
practical activities
results of work on projects;
 the ability to do
 the ability to assist the manager of complex
business
planning
projects in all functional areas of project
when creating and
management;
developing
new
 the ability to participate effectively in team
organizations
work in complex projects;
(business directions,
 skills in building network models of all
products)
types of projects, as well as applying the
 the
ability
to
critical path method for calculating project
prepare institutional
schedules, as well as knowing the history of its
and
administrative
occurrence;
documents necessary
 methods for analyzing the timing of the
for the creation of
project in the case of the deterministic and
new
business
stochastic duration of its work, as well as with
structures
limited resources, while calculating the degree
of criticality of the work;
 knowledge of the functioning and scope of
35

various mathematical models aimed at
optimizing
the
timing
of
project
implementation and eliminating resource
conflicts, and applying this knowledge in
practice;
 information on the course of modern
concepts of project time management and the
main directions of their development;
 modeling skills using various models of
real projects, optimizing them for time, cost
and resources, and also researching them for
the presence of certain properties;
 knowledge of the main relationships
between the processes underpinning project
time management;
 knowledge of the methodology for testing
hypotheses and applying the acquired
knowledge in practice.
Enterprise economics and finance
A graduate who has
mastered the bachelor's
degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused

To understand:
 legal basis regulating financial and
economic activity of the enterprise;
 rules of business communication;
 basis for planning at the enterprise;
 basic economic laws and categories;
 the methods of quantitative analysis used in
the analysis of financial and economic activity
of the enterprise;
 methods and techniques of financial and
economic analysis.
 the
ability
to
document
the To be able:
decisions concerning
 to find necessary regulatory documents in

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

36

18 h
16 h
16 h
8 h
0 h
0 h
0 h
0 h
50 h
36 h
144 h
4 credits

Assessment:
Library-research paper –
15 points
Essays – 20 points
Problem solving lessons 25 points
Situational workshop - 20
points
Test – 20 points
Total: 100

the
operational
the search engines;
(productive) activities
 to carry out business communication;
management
of
 to choose and use methods and planning
organizations
when
tools appropriate to the task;
implementing
 to analyze and to summarize the data from
technological
and
the perspective of economic theory;
product innovations or
 to choose adequate quantitative method for
organizational
the analysis of a particular situation;
changes
 to use appropriate methods and techniques
 the
ability
to
of analysis during practical activity.
conduct quantitative To obtain:
and
qualitative
 skills of using regulatory documents in the
information analysis
current working activity;
when
making
 skills of public speaking;
managerial decisions
 methods and techniques of planning;
and
building
 skills of use of categories;
economic, financial
 quantitative analysis techniques;
and
institutional techniques and methods of financial and
managerial models by
economic analysis.
adapting them to
specific management
tasks
 the
ability
to
assess economic and
social conditions for
entrepreneurial
activities, to identify
new
market
opportunities and to
establish new business
models
Own business management
A graduate who has

To understand:

Lectures:
37

48 h

Assessment:

mastered the bachelor's
degree program must
possess the following
general professional
skills:
 the
ability
to
design
institutional
structures,
to
participate
in
development
of
human
resources
management
strategies
for
organizations, to plan
and
implement
various activities, to
distribute and delegate
authority with due
account for his/her
personal responsibility
for
the
ongoing
activities
A graduate who has
mastered the bachelor's
degree program must
possess the professional
skills in compliance
with the type (or types)
of professional activity
on which the bachelor's
program is focused

 the fundamentals of business processes and
business communications;
 the basics of managing intra-firm and interfirm business communications;
 The place of entrepreneurial selfmanagement in business management;
 the basis for planning and control in
entrepreneurial self-management;
 the foundations of entrepreneurial selforganization;
 principles of managing own behavior in
business;
 the place of managing own business in
entrepreneurship;
 general and special legal capacity of the
business firm;
 content of the basic elements of managing
their own business (business planning,
organization, motivation and control);
 content of the organizational and legal form
of entrepreneurship;
 what is private enterprise;
 the main features of the organizational
structure of the business;
 the foundations of the management of the
joint-stock company;
 features
of
business
management,
depending on its organizational and legal form;
 general
and
specific
professional
competencies of firms;
 features of the pre-start stage in
entrepreneurship;
 features of start-up in entrepreneurship;

Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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30 h
0h
8h
0h
0h
0h
0h
80 h
36 h
252 h
7 credits

Laboratory workshop - 80
points;
Essay – 10 points
Test - 10 points;
Total: 100

 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on
the knowledge of
group
dynamics
processes and the
principles of team
building,
he/she
should also be able to
audit human resources
and
carry
out
diagnostics
of
organizational culture
 the
ability
to
strategically analyze,
develope
and
implement
the
organization's strategy
aimed at ensuring its
competitiveness
 the
ability
to
analyze
the
interrelations between
companies' functional
strategies in order to
prepare
balanced
management decisions

 the place of business modeling in strategic
business management;
 structural blocks of modern business
models;
 the basics of applying business models in
the process of tactical and situational
management of their own business;
 stages of the life cycle of business;
 stages of competitive stability of business;
 complex objects of management of
competitive stability of business;
 basics of business growth management,
business change management;
 basics of managing the process of making
changes in business;
 causes, ways and forms of voluntary and
forced exit of entrepreneurs from business.
To be able:
 to
distinguish
conscientious
and
unscrupulous business communications;
 to establish effective relationships between
business process participants and manage
them;
 to manage your entrepreneurship and
motivation for entrepreneurship;
 to develop professionally significant
abilities and personal qualities;
 to delineate organizational and legal forms
of entrepreneurship on legal grounds;
 to distinguish firms by quantitative
characteristics;
 to distinguish between commercial and
non-profit organizations;
39

 the
ability
to
 to determine the impact of the
participate in project
organizational
structure
on
business
management, using a
performance;
program
for
 to determine advantages and disadvantages
technological
and
of doing business given by individual
product innovations or
entrepreneurship, and which legal entity;
a
program
for
 to develop 9 blocks of A. Osterwalder's
organizational change
business model;
 the
ability
to
 to develop a roadmap for creating a new
document
the
business;
decisions concerning
 to distinguish the types of business
the
operational
reorganization;
(productive) activities
 to justify the need for technological
management
of
reconstruction of the business, system update
organizations
when
of the company's personnel and organizational
implementing
changes in business.
technological
and To obtain:
product innovations or
 entrepreneurial skills and entrepreneurial
organizational
thinking, entrepreneurial communication skills;
changes
 methods of team work;
 the
ability
to
 practice of public speaking using a
establish and maintain
presentation;
contacts with business
 skills of independent work, selfpartners,
using
organization and organization of tasks;
systems of gathering
 methodology for the analysis of modern
the
necessary
cases from the practice of international and
information to expand
Russian business.
external relations and
to
exchange
experience
when
implementing projects
aimed
at
the
development of the
organization
40

(enterprise, state or
municipal
administrative body)
 the
ability
to
model
business
processes and use the
methods
of
their
reorganization
in
organizations'
practical activities
 the
ability
to
analyze market and
specific risks for
making
managerial
decisions, including
decisions related to
investment
and
financing
 the
ability
to
assess economic and
social conditions for
entrepreneurial
activities, to identify
new
market
opportunities and to
establish new business
models
 the ability to do
business
planning
when creating and
developing
new
organizations
(business directions,
products)
41

 the
ability
to
coordinate
entrepreneurial
activities in order to
ensure
consistency
between
all
the
participants
during
business
plan
implementation
 the
ability
to
prepare institutional
and
administrative
documents necessary
for the creation of
new
business
structures
Physical culture and sport
A graduate who has
mastered the bachelor's
degree program must
possess the following
general cultural skills:
 the
ability
to
organize and educate
his/herself
 the ability to use
methods and means of
physical education to
ensure his/her full
social
and
professional activities
 the ability to use

To understand:
 the essence, significance and functions of
physical culture in modern society;
 the influence of improving physical
education systems on health promotion, student
phenotype, prevention of bad habits;
 the simplest ways to monitor and evaluate
the physical condition, physical development
and physical fitness.
To be able:
 to use the acquired knowledge to improve
efficiency in the training, as well as in the
subsequent professional activities, to preserve
and promote health in everyday life.
To obtain:
 the skills of organizing independent

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

42

38 h
0h
0h
6h
0h
0h
0h
0h
34 h
0h
72 h
2 credits

Assessment:
Report – 54 points
Syllabus – 46 points
Total: 100

the first aid techniques
and
protection
measures
in
emergency situations

physical training in daily activities.
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VARIABLE COMPONENT
Microeconomics
To understand:
A graduate who has
 main Russian legislation regulating
mastered the
competitive economic environment and
bachelor's degree
anti-monopoly activity of the state;
program must possess
 main categories and concepts of the
the following general
course;
cultural skills:
 theoretical basis of material production
 the ability to use
and supply, methods of costs and profits
the basics of his/her
optimization;
economic
 methods
and
principles
of
knowledge
in
microeconomic analysis;
various areas of
 concepts, mechanisms and methods to
work
optimize consumer behavior and demand;
A graduate who has
basics of economical process formation at
mastered the
micro level and their mechanisms of action.
bachelor's degree
To be able:
program must possess
 to orientate in the system of
antimonopoly laws and regulations
the professional skills
governing the scope of competition
in compliance with
regulation of markets;
the type (or types) of
 to study individually lecture material,
professional activity
textbooks, manuals, scientific literature,
on which the
periodicals, Internet resources and to carry
bachelor's program is
out oral and written tasks; to build a model
based on a verbal description of the

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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19 h
11 h
12 h
15 h
0h
0h
0h
0h
51 h
36 h
144 h
4 credits

Assessment:
Solving problem sets – 30
points
Situational workshop – 40
points
Speech + discussion – 25
points
Graded assessment – 5
points
Total: 100

focused
 the ability to
assess the impact of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior
of
economic
benefits consumers
and the demand
generation, based on
his/her knowledge
of
economic
behavior
foundations
of
organizations,
market
structures'
and
industry's
competitive
environment
 the ability to
establish
and
maintain
contacts

economic situation and to solve problems;
 to define the microeconomic choice
limits in conditions of active state
influence on the capital markets, goods and
services;
 to use economic tools for the analysis of
internal and external business environment
(organization);
 to use models of consumer choice in
order to find the equilibrium condition for
the consumer;
 to evaluate causes and factors of
variability of supply and demand;
 to determine the specifics of individual
effects of demand and their impact on the
state of consumer markets.
To obtain:
 skills of analysis of the competitive
environment of the market to make
appropriate decisions on the behalf of the
company and the state;
 skills to identify the scientific essence
of microeconomic issues and application of
knowledge to solve practical problems;
 skills to define the model of firm
behavior in different market structures and
models and in different periods of time;
 skills of analysis of price and non-price
methods of competition in the conditions of
various markets types;
 skills to use economic methods of
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with
business analyses of consumers behavior.
partners,
using
systems of gathering
the
necessary
information
to
expand
external
relations and to
exchange
experience
when
implementing
projects aimed at the
development of the
organization
(enterprise, state or
municipal
administrative body)
the ability to assess
economic and social
conditions for
entrepreneurial
activities, to identify
new market
opportunities and to
establish new business
models

Macroeconomics
A graduate who has

To understand:
 main categories and concepts of the

Lectures:
Tutorial
46

18 h
6h

Assessment:
Library-research paper –

course;
mastered the
 basic macroeconomic model;
bachelor's degree
 tools of macroeconomic theory;
program must A
 main directions of theoretical and
graduate who has
empirical
research in the field of
mastered the
macroeconomics and methods used;
bachelor's degree
 major macroeconomic models;
program must possess
 major macroeconomic indicators;
the following general
 types,
methods
and
tools
of
cultural skills:
macroeconomic policy;
 the ability to use
 main consequences of monetary, fiscal,
the basics of his/her and other anti-inflationary macroeconomic
economic
policies of the state;
knowledge
in
 issues of relative effectiveness of their
various areas of application in practice;
work
 types of financial instruments and the
A graduate who has
role of the main types of financial markets
mastered the
and institutions in the functioning of the
bachelor's degree
economy
program must possess To be able:
 to study individually lecture material,
the professional skills
educational
and
scientific
literature,
in compliance with
periodicals, Internet resources;
the type (or types) of
 to structure the material learned and to
professional activity
prepare
oral and written message;
on which the
 to analyze acquired macro-economic
bachelor's program is
information;
focused
 to prepare oral reports and presentations
 the ability to on the topics of the course;
assess the impact of
 find macroeconomic data describing the

Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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6h
6h
0h
0h
0h
0h
36 h
36 h
108 h
3 credits

5 points
Solving problem sets – 35
points
Situational workshop – 30
points
Speech + discussion – 25
points
Graded assessment (test)
– 5 points

Total: 100

macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior
of
economic
benefits consumers
and the demand
generation, based on
his/her knowledge
of
economic
behavior
foundations
of
organizations,
market
structures'
and
industry's
competitive
environment
 the ability to
assess economic and
social conditions for
entrepreneurial
activities, to identify
new
market
opportunities and to

economic situation of particular countries to
calculate their basic macro-economic
indicators;
 to identify the effects of anti-inflation
tools and methods of fiscal and monetary
policy;
 to use economic tools to analyze the
influence of the macroeconomic environment
on the activities of government authorities at
all levels and on the business (organizations);
 to analyze situation in different
countries caused by different policies of
stabilization.
To obtain:
 skills of presentations preparation of
presentations to the report and free
presentation;
 skills of macroeconomic data analysis
in order to take management decisions;
 skills of collection of macroeconomic
information for management decisionmaking;
 skills of gathering and processing of
economic and social data;
 skills of analysis of the economic and
social data;
 macroeconomic analysis skills;
 skills
of
presentation
of
the
information;
 methods of analysis of the situation in
the country caused by the different state
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establish
new stabilization policies;
business models
 methods of analysis of the functioning
of financial markets and institutions.

Global economy
A graduate who has
mastered the
bachelor's degree
program must
possess the
following general
cultural skills:
 the ability to
work in a team, and
while doing that to
perceive tolerantly
social,
ethnic,
confessional
and
cultural differences
A graduate who has
mastered the
bachelor's degree
program must
possess the
following general
professional skills:
 the ability to
carry out business
communication and
public speaking, to
conduct negotiations

To understand:
 main categories and concepts of the course;
 main directions of theoretical and empirical
research in the world economy and their
methods;
 main forms of international economic
relations;
 basic classification of countries of the world
economy and their characteristics
basic principles of functioning of the world
economy
To be able:
 to study individually lecture material,
textbooks, manuals, scientific literature,
periodicals, Internet resources, to structure
the material learned and to prepare a
speech;
 to find economic data characterizing the
state of the world economy and individual
countries, to calculate main indicators of
the state of the world economy;
 to determine the effects of various forms of
international cooperation for individual
countries and for the global economy;
 to find domestic and foreign sources of
statistical data on the state of the global

Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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16 h
10 h
0h
6h
0h
0h
0h
40 h
0h
72 h
2 credits

Assessment:
Library-research paper –
5 points
Situational workshop – 35
points
Speech + discussion – 30
points
Testing – 10 points
Graded assessment – 20
points

Total: 100

and meetings, to
maintain business
correspondence and
electronic
communications
 the ability to
assess the impact of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior
of
economic
benefits consumers
and the demand
generation, based on
his/her knowledge
of
economic
behavior
foundations
of
organizations,
market
structures'
and
industry's
competitive
environment

economy;
 to select and interpret the information;
 to identify trends in the dynamics of the
analyzed indicators of the global economy.
To obtain:
 skills of preparation of presentations for
report and for free presentation;
 skills of presentation and argumentation of
own point of view;
 skills of analysis and presentation of the
acquired information;
 skills of analysis and generalization of the
acquired results
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Teambuilding
To understand:
A graduate who has
 concepts, principles and methods of
mastered the
effective teamwork;
bachelor's degree
program must possess  advantages and limitations of teamwork in
the organization;
the following general
 classification of roles of group and
cultural skills:
management;
 the ability to  stages of building of an effective team;
organize
and  the processes of group dynamics;
 tools for moderation, mediation and
educate his/herself
facilitation.
A graduate who has
To be able:
mastered the
 to present the readiness skills for
bachelor's degree
teamwork;
program must possess
 to organize the work of the group and to
the following general
take responsibility for the decisions.
professional skills:
 to implement typical diagnostic methods
for the distribution of roles in a team;
 the ability to use

to assess the level of development of the
basic
motivation,
team in achieving the target.
leadership
and
To obtain:
power theories for
solving strategic and  management skills of group interaction;
operational
 skills of use of specific methods and
management tasks,
techniques aimed at improving the
as well as for
efficiency of the team work in harsh
organizing
team
situations;
work based on the  evaluation of personnel for the optimal
knowledge of group
selection of the composition of the team;

Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

51

0h
34 h
0h
6h
0h
0h
0h
40 h
0h
72 h
2 credits

Assessment:
Essays – 15 points
Situational workshop – 5
points
Speech – 30 points
Test – 10 points
Discussion in group – 40
points

Total: 100

dynamics processes  application of game methods of work,
and the principles of
including the "brainstorming" method in
team
building,
critical situations, etc. in order to develop
he/she should also
effective joint solutions.
be able to audit
human
resources
and
carry
out
diagnostics
of
organizational
culture
 the ability to
resolve
conflict
situations
in
different ways when
establishing
interpersonal, group
and organizational
communications
based on modern
personnel
management
technologies,
including
establishing all the
mentioned
communications in
the
intercultural
environment
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Applied sociology
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:
 the ability to
analyze the main
stages and patterns
of the society's
historical
development
for
establishing his/her
civic position
 the ability to
organize
and
educate his/herself
 the ability to use
the
first
aid
techniques
and
protection measures
in
emergency
situations

To understand:
 genesis and development stages of
Sociology (initial, positivistic, classical,
modern), structure, main functions and
application of sociological knowledge,
difference of the object of sociology from
the objects of related disciplines;
 how different social systems ore organized
and operatged, what are the differences
between them in terms of social, economic,
psychological
and
other
scientific
approaches, explaining the essence and
content of the system
To be able:
 to build hierarchy of basic concepts of
sociology, sources of social problems and
possible ways of their resolution, as well as
patterns of development and functioning of
the social sphere;
 to make a comparative analysis of different
social
systems,
highlighting
both
similarities and fundamental differences
that exist between them; to formulate basic
"formational" prerequisites and conditions
of formation and development of different
social systems
To obtain:
 knowledge of the theory of social
stratification and the actual social structure

Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

53

34 h
19 h
15 h
0h
0h
0h
0h
4h
0h
72 h
2 credits

Assessment:
Essays – 18 points
Seminar-discussion – 26
points
Presentation – 18 points
Test – 24 points
Didactic game – 14 points

Total: 100

of society, ability to find answers to
questions related to the issues of social
development
based
on
acquired
knowledge;
 the ability to understand the role of society
and culture in the process of becoming a
person and a citizen of the position;
 skills of individual analysis and evaluation
of social practice, both in our country as
well as in the neighbor and far-abroad
countries with the use of "tool kit" of basic
values and criteria of formation and
functioning of the social system

Conflict management
To understand:
 The place, role and importance of
conflict management in the system of
scientific knowledge;
 the main theoretical and methodological
principles of the study, prevention and
management of the conflict;
 the ability to
 psychotypical
features
of
the
organize and educate communicative behavior of the individual;
his/herself
 technology
for
diagnosis
and
A graduate who has
management of the conflict;
mastered the
 conditions
for
effectiveness
of
bachelor's degree
mediation;
program must possess
 rules of conduct in an imposed
the professional skills communicative conflict;
 the strategy of communicative behavior
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

54

16 h
24 h
0h
8h
0h
0h
0h
8h
52 h
0h
108 h
3 credits

Assessment:
Essay – 10 points
Case solving – 30 points
Tutorial – 40 points
Training – 20 points
Graded assessment (test) – 5 points

Total: 100

in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on
the knowledge of
group
dynamics
processes and the
principles of team
building, he/she should
also be able to audit
human resources and
carry out diagnostics of
organizational culture
 the ability to
resolve
conflict
situations in different
ways
when
establishing
interpersonal,
group

in general;
 issues of strategy and tactics of
negotiations as a means of conflict resolution;
 rules of conduct in an imposed
communicative conflict.
To be able:
 use educational and scientific literature,
read and analyze scientific texts;
 determine the structural and dynamic
characteristics of conflicts and their types;
 perform written and oral assignments
within the discipline;
 correctly
build
their
initial
communicative behavior;
 apply conflict management knowledge
in ones professional activities;
 recognize syntonic and conflict
management behavior;
 appropriately respond to partner's
conflict behavior
To obtain:
 the conceptual apparatus of conflict
management as a scientific discipline;
 the skills of an optimal response to the
conflict-related behavior of the partner;
 Tactics of negotiations;
 conflict analysis skills;
 habits of accounting for psycho types of
personality behavior in the process of
communication and interpersonal relations.
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and
organizational
communications based
on modern personnel
management
technologies, including
establishing all the
mentioned
communications in the
intercultural
environment

Business communication technology
To understand:
 the essence and content of the concepts
of "intercourse"; "communication"; "Business
communication";
 functions
of
intercourse
(communication);
 types of intercourse (communication);
 the ability to
 levels of communication; difference
communicate both in between the business-level dialogue and other
oral and written forms ways of interaction with a partner;
in Russian and in the
 rules of persuasion used in business
foreign language to conversation;
meet the challenges of
 principles of presentation speech;
interpersonal
and rhetorical techniques used in the course of the
intercultural interaction presentations;
A graduate who has
 types of documents;
mastered the
 language,
text
and
etiquette
bachelor's degree
requirements governing the document
program must possess creation process;
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

56

19 h
0h
8h
0h
0h
0h
0h
8h
51 h
0h
72 h
2 credits

Assessment:
Completing tasks – 56
points
Testing – 16 points
Didactic game – 15 points
Public speech – 13 points

Total: 100

the following general
professional skills:
 the ability to
carry out business
communication
and
public speaking, to
conduct negotiations
and
meetings,
to
maintain
business
correspondence
and
electronic
communications
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to
establish and maintain
contacts with business
partners, using systems
of
gathering
the

 types (patterns) of office papers such as
claim, a request letter, an inquiry letter, a
letter-response, etc .;
 stereotypical formula (verbal cliche)
that are used in written business
communication;
 typical mistakes made by the drafters of
the documents (logical, lexical, grammatical,
stylistic, spelling, punctuation);
 talk species;
 sequence of business conversation;
 factors of creation a positive
atmosphere in business conversation;
 rules of business phone talks;
 how to prepare and carry our a meeting;
 requirements to a speech at the meeting;
 types of hearing;
 types of presentations;
 the rules of the presentations;
 communicative methods of approach to
customers during presentations;
 types of business negotiations;
 stages of conducting the negotiation
process;
 tactical techniques of negotiation.
To be able:
 to choose types of communication
levels, depending on the purpose and
conditions of communication;
 to formulate goals and objectives of
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necessary information
to expand external
relations
and
to
exchange experience
when
implementing
projects aimed at the
development of the
organization
(enterprise, state or
municipal
administrative body)

business communication;
 to use correctly verbal and non-verbal
means in cooperation with the business
partner (partners);
 to comply with the order of the
arguments
cited
in
the
business
communication;
 to choose the style of the document and
the format of the document, according to the
nature of the official or business situation;
 to choose language means (lexical,
grammatical, stylistic) in the process of
creating a business text;
 to edit the content of the document;
 to create the text of presentation speech;
 to analyze own speech and speech of
business partners in terms of correctness,
consistency, relevance and efficiency of usage
of various linguistic means;
 to prepare for business discussions,
meetings, business negotiations;
 to apply the rules of the business
conversation, business phone call, meeting;
 to prepare meeting minutes;
 to use different types of hearings in the
business interaction;
 to overcome barriers to communication;
 to choose an approach to conducting
business negotiations (confrontation or
collaboration), depending on the purpose and
58

conditions of communications;
To obtain:
 analysis skills of the oral and written
business communication in terms of the
correctness and effectiveness of the use of
certain means of communication;
 skills to build correctly, consistently,
convincingly and clearly oral and written
business communication;
 skills of drafting of particular
documents types (letters, requests, response,
etc.);
 verbal skills and etiquette means to
achieve communication objectives;
 skills of business conversations,
meetings, business presentations, business
negotiations.

Competition
To understand:
 the role and content of the competitive
advantages and competitive disadvantages of
economic entities;
 types, directions, methods, forms of
competitive actions;
 strategy of competitive behavior of
 the
ability
to companies;
organize and educate  methods, models, manners competitive
his/herself
behavior of companies;
A graduate who has  legal instruments and corrective antiA graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
59

19 h
0h
0h
38 h
0h
0h
0h
8h
51 h
36 h
144 h
4 credits

Assessment:
Test – 60 points
Essays – 7 points
Case – 33 points

Total: 100

mastered
the
bachelor's
degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on
which
the
bachelor's program is
focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on the
knowledge of group
dynamics
processes
and the principles of
team building, he/she
should also be able to
audit human resources
and
carry
out
diagnostics
of
organizational culture
 the
ability
to
strategically analyze,

monopoly regulation of the economy;
 concept and essence of the real and formal
competitiveness;
 key elements of the resource and the
competitive potential of the company;
 conditions of competition in the common
business system;
 competitive target businesses;
 feature of modern competition;
 classification of the competitive position of
the business of business entities;
 dominance in the competition;
 main indicators used to prevent the
monopolization;
 kinds of competitive situations in the
business environment.
To be able:
 to analyze the competitive potential of
businesses;
 to identify the types, directions, methods,
forms of competitive actions;
 to distinguish barriers for competitive
positioning;
 to differentiate strategy and tactics of
competitive behavior;
 to analyze the changes in the regulations of
the antimonopoly legislation;
 skills to qualify legitimate and illegitimate
competitive actions;
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develope
and
implement
the
organization's strategy
aimed at ensuring its
competitiveness
 the
ability
to
analyze
the
interrelations between
companies' functional
strategies in order to
prepare
balanced
management decisions
the ability to assess the
impact of
macroeconomic
environment on the
functioning of
organizations and
bodies of state and
municipal
management, to
identify and analyze
market and specific
risks, and also to
analyze the behavior of
economic benefits
consumers and the
demand generation,
based on his/her
knowledge of

 to analyze the potential and to realize the
company's competitiveness;
 to analyze the competitive position of
business entities;
 to
identify
quantitative
indicators
characterizing the level of market dominance;
 to understand the situational confrontation
of competitors.
To obtain:
 heuristic
methods
of
search
for
organizational and management decisions in a
spere of competition management;
 the skills of legal proof for competitive
actions;
 tools for quality management and
competitiveness of the business entity;
 methodics of determining the competitive
status of the business entity;
 methods of analysis and evaluation of the
competition level in the industry markets
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economic behavior
foundations of
organizations, market
structures' and
industry's competitive
environment

Financial markets and institutions
 A graduate who has
mastered
the
bachelor's
degree
program
must
possess the following
general professional
skills:
 the ability to search,
analyze and using
normative and legal
documents in his/her
professional activities
 A graduate who has
mastered
the
bachelor's
degree
program
must
possess
the
professional skills in
compliance with the
type (or types) of
professional activity

To understand:
 concepts, definitions and terms related to
finance and financial markets (the
conceptual apparatus of the course);
 attributes,
parameters,
characteristics,
properties, financial markets and financial
institutions;
 financial markets as well as financial
institutions and financial instruments as
their elements (basic course objects), their
inter-connection;
the
environment,
processes, functions, and the state of
financial markets and financial institutions;
 model, structures and schemes, describing
the functioning of financial markets and the
activities of financial institutions;
 legal basis for the functioning of the
financial system;
 specifics of the functioning of financial
markets;
 factors influencing the state of the financial

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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19 h
30 h
0h
8h
0h
0h
0h
0h
51 h
36 h
108 h
3 credits

Assessment:
Discussion – 30 points
Essays/Library-research
paper – 15 points
Speech with presentation
– 25 points
Graded assessment– 30
points

Total: 100

on
which
the
bachelor's program is
focused
 the ability to analyze
information on the
functioning of the
internal
document
management system
of the organization,
maintaining
databases on various
indicators
and
creating information
support
for
participants
in
organizational
projects
 the ability to apply
the basic principles
and standards of
financial accounting
to
form
the
accounting
policy
and
organization's
financial statements,
the ability to manage
the costs and to make
decisions on the basis
of
management
accounting data
 the ability to analyze

markets;
 methods, tools, techniques, algorithms and
means for the analysis of information on
financial markets
To be able:
 to allocate financial markets from the
environment, as well as some of their
elements;
 to use financial terminology;
 to apply financial legislation for the solution
of economic problems;
 to select ways, methods, techniques,
algorithms, steps, tools, models, legislation
and criteria for the tasks;
 to calculate, determine, find, solve, calculate
assess, measure attributes, parameters,
characteristics and condition of the financial
markets, using the well-known models,
methods, tools, solutions, technologies,
techniques, algorithms, laws, theories, and
laws;
 to formulate, present, describe, characterize
the data, information, facts and results of the
work using special language of symbols
(terms, formulas).
To obtain:
 skills of systematization and differentiation
of occurences and objects within the
system of financial markets;
 skills to collect and analyze financial
information;
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market and specific
risks for making
managerial decisions,
including decisions
related to investment
and financing
 the ability to assess
investment projects,
financial
planning
and
forecasting,
taking into account
the role of financial
markets
and
institutions

 tools for the processing of financial data in
accordance with the task;
 skills to identify the causes of various
occurences in the financial sector,
designate their understanding or lack of
understanding in relation to the research
problem;
 working skills with the legal documents;
 methodology for financial justification of
administrative decisions on the basis of the
effected analysis.

Foreign language (professional) (English)
To understand:
A graduate who has
 aspects of the language, the rules of speech,
mastered the
nonverbal behavior, thematic terms in
bachelor's degree
English;
program must possess
the following general  models of professional communication on
the basis of value orientations;
cultural skills:
 basic categories, concepts and science
 the ability to
terminology.
analyze the main
To be able:
stages and patterns  to apply flexibly tactics and strategies of
of the society's
professional communication and economic
historical
knowledge;
development
for  to work with texts on economics and
establishing his/her
management, recognizing the transliteration
civic position
realities;

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

64

0h
90 h
0h
0h
0h
0h
0h
10 h
116 h
36 h
216 h
6 credits

Assessment:
Essays– 100 points
Library-research paper –
70 points
Speech – 50 points
Didactic game– 40 points
Presentation – 40 points
Exam – 100 points

Total: 100

 the ability to
communicate both
in oral and written
forms in Russian
and in the foreign
language to meet the
challenges
of
interpersonal
and
intercultural
interaction
 the ability to
organize
and
educate his/herself
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
professional skills:

 to work with the cultural texts to recognize
the transliteration realities: place names,
surnames, customs, etc .;
 to use flexibly tactics and strategy of nonconflict communication;
 to use the basic terms and methods of the
humanitarian sciences in own professional
activities; to put into practice the basic facts
collection and analysis skills using modern
information technologies.
To obtain:
 terminological base on the studied topics,
integrative tolerance (tolerance to others’
way of life and customs);
 means of speech avoiding categorical
judgments;
 culture of thinking, ability to perceive,
analyze
and
compile
information,
establishing goals and choosing the ways
of achieving it; basic methods, ways and
 the ability to
means of acquiring, storage and processing
carry out business
of the information, computer skills as an
communication and
information management tool.
public speaking, to
conduct negotiations
and meetings, to
maintain business
correspondence and
electronic
communications
65

Internet Marketing
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

To understand:
 concept and essence of internet marketing;
 features and tools of internet marketing;
 principles of market pricing on the Internet;
 internet tools for product marketing, product
range and branding policies;
 sales technologies in the Internet
environment;
 methods of establishing of product
distribution channels on the Internet;
 Internet tools to influence on consumer;
 methodology of marketing research on the
Internet.

 the ability to use the
basics of his/her
economic knowledge
in various areas of
work
A graduate who has
mastered the
bachelor's degree
To be able:
program must possess  to navigate on the market of marketing
the following general
information on the Internet;
professional skills:
 to organize competently collection and
processing of data needed for research on
 the ability to solve
the Internet;
standard
problems
 to carry out the analysis of parameters of the
related to his/her
electronic market;
professional activity
 to develop online marketing strategies based
on the basis of
on the results of the situational analysis and
informational
and
company objectives;
bibliographic culture,

to practically apply acquired knowledge in
using
information
the field of online marketing and
and communication
management tasks.

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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16 h
0h
0h
0h
0h
32 h
0h
0h
24 h
0h
72 h
2 credits

Assessment:
Laboratory tutorial – 80
points
Library-research paper –
12 points
Essays – 8 points

Total: 100

technologies
and
taking into account
the basic information
security requirements
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused







To obtain:
segmentation skills of electronic market ;
drafting skills of internet marketing plans;
skills to determine optimal product
characteristics to be successful in the
electronic market as well as product
pricing, distribution, environment and
promotion;
basics of web-technologies.

 the ability to conduct
quantitative
and
qualitative
information analysis
when
making
managerial decisions
and
building
economic, financial
and
institutionalmanagerial models
by adapting them to
specific management
tasks
 the ability to analyze
market and specific
67

risks for making
managerial decisions,
including decisions
related to investment
and financing

Operations management
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
professional skills:
 the ability to take
decisions related to
the management of
organizations'
operational
(productive)
activities
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity

To understand:
 the essence and methods of business
communication;
 structure of business negotiations and
abilities to evaluate their results;
 rules and form of business correspondence;
 the essence and types of electronic
communications;
 modern
software
and
information
technologies used in project management;
 opportunities of using modern software and
information technology in the process of
study and project planning;
 the essence and purpose of operating
activities;
 the purpose and capabilities of operating
activity;
 types and analysis tools of operating
activities;
 the role and place of management decisions
in the management structure of the
organization;
 types of management decisions and the

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

68

32 h
0h
20 h
12 h
0h
0h
0h
0h
44 h
36 h
144 h
4 credits

Assessment:
Test – 60 points
Essays – 7 points
Case – 33 points

Total: 100

on which the
bachelor's program is
focused
 the
ability
to
participate in project
management, using a
program
for
technological
and
product innovations
or a program for
organizational
change
 the ability to assess
the
impact
of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior
of economic benefits
consumers and the
demand generation,
based on his/her

factors influencing the choice;
 methods of planning management decisions.
To be able:
 to demonstrate the tolerance and
communication skills in relationships with
other students to work together;
 to publicly justify own decisions, participate
in discussion of solutions offered by others;
 to study, analyze and present to the public
discussion published researches on relevant
topics;
 to prove own point of view; to evaluate
other views on the topic of discussion; to
use presentation tools;
 to carry out project calculations using
special computer software;
 to use the software for the solution of main
tasks of the project management;
 to carry out search, collection, processing,
analysis and systematization of information;
 to set the goals and objectives in the
planning of operational activity;
 to apply the methods and operations
management tools in various areas of the
economy;
 to identify and justify the use of
management decisions;
 to build a system of planning and
implementation of management decisions.
To be able:
69

knowledge
of
economic behavior
foundations
of
organizations, market
structures'
and
industry's
competitive
environment

 build cause-effect relationships for the
analysis of socio-economic and financial
processes in the Russian Federation;
 forecast economic processes in the
stock market.
 use financial legislation to address the
set economic objectives.
 choose methods, ways, techniques,
algorithms, measures, tools, models, laws and
criteria for solving the tasks;
 evaluate and analyze the investment
quality of stocks, justify their choice;
 calculate and analyze the profitability
indicators for operations with stocks;
 calculate various types of stock indices
and evaluate the dynamics of prices on the
stock market on their basis;
 design, present, describe, characterize
data, information, facts and results of work in
the language of symbols (terms, formulas).
To obtain:
 skills in collecting and analyzing
financial information;
 tools for processing financial data in
accordance with the task;
 skills in forecasting and modeling the
development of events, situations, changes in
the state of the stock market and its elements.
 skills in working with regulatory legal
documents.
70

 skills in collecting and analyzing
financial information;
 tools for processing financial data in
accordance with the task;
 skills in valuing and selecting stocks as
investment objects;
 skills in assessing and analyzing the
profitability of operations with stocks;
 skills in calculating and applying the
stock indices in practice

71

VARIABLE COMPONENT: ELECTIVE COURSES
Physical Culture and Sports (elective courses)
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

To understand:

 the nature, meaning and function of
physical culture in modern society;
 the impact on health systems of
physical education to improve the health, the
phenotype of the student, the prevention of
bad habits;
 the ability to use
 easy monitoring and evaluation of the
methods and means physical condition, physical development and
of
physical physical preparedness
education to ensure To be able :
his/her full social
 use the acquired knowledge to promote
and
professional health in their daily lives
activities
 individually make a choice of
recreational activities aimed to improve the
physical abilities
 use the knowledge acquired to improve
performance in the future professional
activity

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:

To obtain:

 skills of the independent organization
of physical exercise in daily activities.
 skills of setting up individual schedules
of activities aimed at increasing physical
endurance
72

0h
0h
0h
0h
0h
0h
328 h
0h
0h
0h
328 h
0 credits

Assessment:
Control exercises to
evaluate the physical
preparedness of students –
410 points;
Test – 290 points;
Total: 700

 skills of the independent organization
of physical exercise in daily activities to
ensure full social and professional activities

Hotel and restaurant business: traditions and the history of development
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

To understand:

 historical traditions of hospitality and
principles of service that have arisen in the
XX century and are still in use;
 modern classification of catering and
accommodation facilities;
 standards of management, forms of
relationships with partners: franchising,
contract management (for example, the
development of these forms of cooperation in
Europe and the United States);
 historical techniques of hospitality
management
(different
 the ability to enterprise
approaches);
analyze
the
 stages of development of the hospitality
interrelations between
industry;
companies' functional
 methods of development of goals,
strategies in order to
objectives
and strategies of catering;
prepare
balanced
 influence of design on the customer
management decisions
choice of enterprise.

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:

To be able :

 to use special terminology required for
the analysis of activity of the enterprises of
the hospitality industry;
 •to apply theoretical knowledge to
analyze the state of the hospitality industry as
73

19 h
28 h
0h
10 h
0h
0h
0h
0h
15 h
0h
72 h
2 credits

Assessment:
Colloquium – 30 points
Analytical table – 20
points
Project – 30 points
Essays – 20 points
Total: 100

a whole;
 to analyze the performance of
individual companies of the hospitality
industry;
 to determine the direction of the
company activity.

To obtain:

 skill of assessing the impact of
globalization and world tourism on the state
of the industry;
 skills of usage, analysis, selection and
application in the organization of the factors
influensing the formation of the market;
 proficiency in the application of
knowledge of classification of enterprises in
the hospitality industry;
 the skills to forecasts enterprise
development;
 skills of establishing goals, objectives
and strategies of catering companies in
connection with the design.

Principles of enterprise
To understand:
A graduate who has
 characteristics of different areas of
mastered the
entrepreneurship;
bachelor's degree
program must possess  national peculiarities of global business
systems;
the following general

modern state policy towards the business
cultural skills:
community;

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
74

19 h
24 h
0h
14 h
0h
0h
12 h

Assessment:
Test – 40 points
Tutorial– 20 points
Essays/Library-research
paper – 15 points
Situational workshop – 25
points

 the ability to use the  existing approaches to the definition of "
basics
of
entrepreneurship";
philosophy
for  what is the basis of entrepreneurship;
establishing his/her  what motivates people to choose between
worldview position
emloyment and entrepreneurship;
 the ability to work  initial prerequisites for the formation of
in a team, and while
modern business;
doing
that
to  the world's business systems features and
perceive tolerantly
its specifics in the Russian business;
social,
ethnic,  features of formation and development of
confessional
and
the domestic entrepreneurship in precultural differences
Soviet Russia and in the Soviet economy;
A graduate who has
 the characteristics of the present stage of
mastered the
business economic environment formation
bachelor's degree
in Russia;
program must possess  the policy of state towards the business
the professional skills
community at different historical stages.
To be able :
in compliance with
 to identify features of doing business in
the type (or types) of
various
fields;
professional activity
 to identify features of doing business in
on which the
different
countries;
bachelor's program is
 to determine the conditions and
focused
opportunities for the development of a
 the ability to assess business;
economic and social
 to analyze the economic interests of
conditions
for various businesses entities;
entrepreneurial
 to compare the different perspectives on
activities,
to the concept of "enterprise";
identify new market
 to
analyze
the
socio-economic

Didactic games
Individual
Examination/test
Total hours
Credits:

75

0h
15 h
0h
72 h
2 credits

Total: 100

opportunities and to processes in the history of Russian business;
establish
new
 to identify the factors affecting the
business models
development of entrepreneurship;
 to analyze current trends in the
development of domestic and international
business.
To obtain:

 methods of team work;
 practice of public speaking with
presentations;
 methodology for the analysis of current
case studies from the practice of international
and domestic business;
 skills of independent work, selforganization and self-assignment;
 methodology for the analysis of current
case studies from the practice of international
and domestic business;
 methods of team work;
 practice of public speaking with
presentations;

Basics of Expertise and commodity food products
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

To understand:

 types, forms and information means on
products;
 essence of expertise foundation and
merchandise of alimentary products;
 characteristics of the alimentary products:
assortment, qualitative and quantitative, their

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
76

16 h
8h
0h
2h
0h
6h
0h

Assessment:
Laboratory tutorial – 30
points
Case – 20 points
Essays – 15 points
Graded assessment– 35
points

 the ability to organize
and educate his/herself
 the ability to work in
a team, and while
doing that to perceive
tolerantly
social,
ethnic,
confessional
and cultural differences
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

formation at the stage of production and
conservation in transportation, storage and
sale;
 legislation for alimentary products;
 characteristics of products

Didactic games
Self-guided work
Examination/test
Total hours
Credits:

To be able :

 to apply the federal laws "about
Standardization", "about ensuring the
uniformity of measurements", "about
certification of products and services";
 to carry out mathematical processing of
measurement results, to evaluate the
authenticity of the certificates;
 to assess the quality of the products, to
diagnose faults and their causes, to calculate
and analyze the performance range and
assortment policy, to determine the actual loss
and the rules of natural attrition, to develop
recommendations for the reduction of losses,
to decipher the labeling of products, to
 the ability to assess organize and carry out the examination, to
economic and social identify the goods;
conditions
for  to work with the documentation;
 to assess the goods.
entrepreneurial
activities, to identify To obtain:
new
market  skills of application of theoretical
of
Standardization
and
opportunities and to foundations
Certification
in
conditions
simulating
the
establish new business
professional
activity
of
specialists;
models
 method
products
analysis
research,
conditions of their storage and transportation;
77

0h
40 h
0h
72 h
2 credits

Total: 100

 definitions of the fundamental characteristics
of the goods constituting the consumer value,
the study of their properties, their indicators
and forming factors;
 basics of alimentary products examining;
 skills of development of methods and means
of the control over the range and quality of
goods;
 basics of alimentary products examination

Managerial psychology
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

To understand:

 purpose and motives of interpersonal
interactions;
 terms of management decision-making;
 the classification of types of management
decisions;
 the concept of conflict, its social role;
 the ability to organize  causes and forms of conflict;
and educate his/herself  role of leader in conflict management.
A graduate who has
To be able :
mastered the
 self-study lecture material, textbooks,
manuals, scientific literature, periodicals,
bachelor's degree
program must possess Internet resources;
teamwork
etc. To
solve
the following general  organize
management
problems;
professional skills:
 allocate steps in the process of rational
 the ability to find decision-making;
suitable organizational  apply the methods and means of knowledge
and
managerial for intellectual development, enhance the

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:

78

38 h
8h
0h
12 h
0h
0h
6h
12 h
32 h
0h
108 h
3 credits

Assessment:
Reports - 5 points
Tutorial - 5 points
Discussions - 10 points
Situation tutorials - 40
points
Didactic games - 20
points
Business Games - 10
points
Trainings - 10 points
Total: 100

decisions and be ready
to
bear
the
responsibility for these
decisions from the
perspective of their
social significance
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

cultural level of professional competence;
 use psychological method s in management;
 to determine the causes of the conflict and
its dynamics;

choose the ways and methods of
conflict prevention tools in management.
To obtain:

 skills to establish and maintain contact;
 skills of constructive cooperation;
 skills of goal setting and analysis of
restrictions
in
management
decisions
considering the psychological component;
 holistic skills by running to the analysis of
the problems of society;
 skill of conflict prevention and conflict
resolution.

 the ability to resolve
conflict situations in
different ways when
establishing
interpersonal,
group
and
organizational
communications based
on modern personnel
management
technologies, including
establishing all the
mentioned
communications in the
79

intercultural
environment

Sanitation and hygiene in food service and accommodation facilities
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

To understand:

 regulations in the field of sanitation;
 rules of filling and maintaining health
magazines;
 procedure for monitoring compliance
with health regulations in the enterprise;
 the key point of control in the production
of goods and services;
 hygiene and health standards;

the importance of compliance with
hygiene and sanitation activities.

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:

To be able :

 identify resources for compliance with
 the
ability
to
hygiene
and sanitation;
strategically analyze,
develope
and
 fill health magazines;
implement
the
 ensure the company's competitiveness by
organization's strategy means of compliance with health standards;
aimed at ensuring its
 provide the necessary resources for
competitiveness
compliance with hygiene and sanitation;
 inform employees about the importance
of good hygiene.
To obtain:

 methods of control over the observance
of the norms of hygiene and sanitation;
 skills of violations of sanitary norms;
 organization skills of the staff in
80

19 h
10 h
0h
4h
0h
5h
0h
0h
34 h
36 h
108 h
3 credits

Assessment:
Essays – 10 points
Analytical table– 20
points
Case-assignment – 30
points
Laboratory tutorial – 40
points
Total: 100

accordance with and regulations;
 skills to organize production according to
the hygienic standards.

Logics
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:
 the ability to organize
and educate his/herself
 the ability to use
methods and means of
physical education to
ensure his/her full
social and professional
activities
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
professional skills:
 the ability to search,
analyze and using
normative and legal

To understand:
 a matter of logic and methodology of
scientific knowledge , its philosophical
significance , place and role in the system of
scientific activity ;
 peculiarities of scientific knowledge ;
Requirements , imposed on scientific research
; differences of scientific knowledge from
other types of knowledge , from the quasiscientific and pseudo-scientific constructions ;
scientific features;
 the structure of scientific knowledge : the
specifics of empirical and theoretical levels ;
the structure of scientific theory ;
 phase of research - the fact , the problem ,
hypothesis , evidence , law , theory ;
 function of scientific theory ;
 laws of formal and dialectical logic ;
language of logic ;
 the role of a systems approach ( method ) in
scientific knowledge ; - The rules of scientific
prediction and forecasting ;
 the rules of the dialogue ;
 rules of scientific debate ;
 Rules of negotiations ;

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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16 h
14 h
2h
0h
0h
16 h
0h
0h
24 h
0h
72 h
2 credits

Assessment:
Problem-solving tutorials
- 10 points
Laboratory workshops 40 points
Reports - 20 points
Portfolio - 30 points
Total: 100

documents in his/her
professional activities

 self-development goals ;
 methods of self-training and self-education ;
 the essence of the processes of
differentiation and integration in modern
scientific knowledge .
To be able :

 distinguish genuine scientific research and
its results from the ideological , political ,
religious and pseudoscientific constructions ;
 use logic - philosophical laws
as a
methodological basis , categories and
principles in the analysis of actual scientific research , practical and cognitive tasks ;
 trace the relationship between fundamental
research , on the one hand , and socio economic , political and religious changes of
the era , on the other ;
 apply the methods of verifying scientific
theories , schemes confirmation and refutation
;
 to engage in dialogue ;
 to prove own point of view ;
 to accept criticism and to criticize ;
 to search for and find information ;
 seek out additional sources of knowledge ;
 apply methods of self-training and selfeducation ;
 trace the relationship and continuity
between key stages in the development of
science : classical , nonclassical and
82

postnonclassical.
To obtain:

 skills to release the basic laws of objective
processes , taking place in the material world ,
the society , in the field of socio-cultural and
human consciousness and cognition ;
 subjective understanding of the essence value aspects of scientific knowledge on postnonclassical stage of its development , the
social responsibility of scientists ;
 basic skills of public speaking ,
argumentation , conducting scientific and
general methodological discussion and debate
;
 general scientific methods of cognition : the
analogy , modeling , idealization ,
generalization , abstraction , formalization ,
analysis and synthesis , inductive and
deductive , axiomatic , hypothetic - deductive
, probabilistic - statistical , ascent from the
abstract to the concrete , matching the
historical and logical , conceptualist ;
 basic skills of public speaking ,
argumentation , conducting scientific and
general methodological discussion and debate
;
 skills dispute , scientific discussions and
negotiations ;
 search of the truth skills while working in a
team ;
 the skills of self-education and self83

education ;
 methods of training ;
 general scientific methods of cognition : the
analogy,
modeling,
idealization,
generalization, abstraction, formalization,
analysis and synthesis, inductive and
deductive, axiomatic , hypothetic - deductive,
probabilistic - statistical, ascent from the
abstract to the concrete, matching the
historical and logical, conceptualist

Service operations management
To understand:

 basic process control maintenance practices
A graduate who has
;
mastered the
 requirements for the preparation of
bachelor's degree
documentation ;
program must possess  common causes of conflict in the restaurant
the professional skills ;
 methods for solving problems and conflicts
in compliance with
with
the guests ;
the type (or types) of
 current trends in the development of the
professional activity
power
industry in the country, regionally and
on which the
bachelor's program is internationally ;
 principles of competitive differences ;
focused
 the implementation of elements of the
 the ability to resolve service in the restaurants of different levels ;
conflict situations in
 principles of support planning processes
different ways when
and improvement standards ;
establishing
 system to supply companies with workflow
interpersonal, group
on guest service process

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:

84

19 h
14 h
2h
11 h
0h
16 h
0h
0h
24 h
0h
72 h
2 credits

Assessment:
Problem-solving tutorials
- 10 points
Laboratory workshops 40 points
Reports - 20 points
Portfolio - 30 points
Total: 100

and organizational
communications based
on modern personnel
management
technologies, including
establishing all the
mentioned
communications in the
intercultural
environment
 the ability to
participate in project
management, using a
program for
technological and
product innovations or
a program for
organizational change

To be able :

 plan working operations staff room ;
 compile documentation ;
 identify and eliminate the cause of the
conflict situation ;
 to resolve the conflict without harm to the
image of the restaurant ;
 develop service standards , stimulating
demand ;
 analyze external factors , influencing the
formation of the demand ;
 establish and define priorities in the field of
service management processes ;
 provide feedback to employees and guests
To obtain:

 skills of organizational control of the
service process ;
 skills of drawing up internal control
documentation services ;
 skills of conflict-free communication with
the guests ;
 the skills to respond quickly to conflicts ;
 skills of forecasting load restaurant hall ;
 communicative skills in diagnosis and
recording of psychological features of the
guests ;
 skills forecasting performance reviews of
the service process ;
 Planning control system receiving and
serving guests
85

Restaurant Menu Development
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the
ability
to
document the decisions
concerning
the
operational
(productive) activities
management
of
organizations
when
implementing
technological
and
product innovations or
organizational changes

To understand:
 the essence of the mechanism of work of the
Marketing Department -;
 duties of marketing in the hospitality
industry ;
 basic tools of positioning and increase the
profitability of HoReCa enterprises;
 Concepts: ABC analysis, cross-selling, upselling ;
 principles and methods of effective
management of marketing activity of the
enterprise;
 methods of organization and implementation
of research to improve the effectiveness of
marketing activities;
 main types of menus, which are assessed on
different food plants;
 rules of placement and design of dishes
and drinks on the menu

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:

To be able :

 indicate the need for decision-making;
 organize work to achieve the goals;
 identify food and drinks that should be
included or excluded from the menu;
 attractive for the consumer to issue a menu;
 develop a strategy for selling dishes from the
menu ;
 identify potential consumer tastes of the
86

16 h
24 h
6h
20 h
0h
8h
0h
0h
24 h
0h
72 h
2 credits

Assessment:
Labs - 80 points
Essays - 20 points
Total: 100

restaurant and to develop several types of
proposals in different price categories;

analyze and evaluate information,
processes, activities, risks
To obtain:

 skills to evaluate the effectiveness of the
Marketing-Department;
 Use the skills of analysis, selection and
application of tools to increase the
profitability of the organization;
 skills assortment of food and drinks for a
restaurant of any development of the price
level;
 Analyze menu efficiency

Skills of effective mentoring in the hospitality industry
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the

ability to

To understand:

 basic theories of motivation, leadership;
 stages of personnel training;
 the standard documentation for the
introduction of a new employee in the
position ;
 stages of personnel training;
 the procedure for the assessment of learning
outcomes;
 the place and role of personnel management
and human resource development in the
successful operation of the enterprise;
use  methodology of performance review

Lectures:
16 h
Tutorials
26 h
Practical exercises lessons
0h
Case studies
6h
Workshop
0h
Laboratory workshops
19 h
Trainings
0h
Didactic games
8h
Self-guided work
24 h
Examination/test
0h
Total hours
72 h
Credits:
2 credits

To be able :
87

Assessment:
Summaries - 40 points
Essays - 30 points
Portfolio - 30 points
Total: 100

basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on
the knowledge of
group
dynamics
processes and the
principles of team
building, he/she should
also be able to audit
human resources and
carry out diagnostics of
organizational culture

 identify the need for training of personnel;
 choose the way of learning for the employee
 transmit and provide an understanding of the
knowledge and skills necessary for the
success of the employee ;
 to detect errors in the application of skills of
the employee, forming a stable performance
standards skills ;
 identify problems in personnel management;
 planning control procedures for effective
Staff work
To obtain:

 skills assessment of learning outcomes;
 skills of drawing up a training plan for
employees ;
 skills impact on the employees, through
training ;
 knowledge transfer skills in various forms,
as clearly as possible to the learner;
 skills assessment of the quality of training
conducted by a coach-mentor ;
 skills to effectively solve a variety of
problem situations that arise in human
resource management;
 setting goals and formulating objectives.

Quality management
A graduate who has
mastered the

To understand:

 international
standards
for
management system ISO 9000;

Lectures:

quality Tutorials
Practical exercises lessons
88

32 h
20 h
6h

Assessment: Polls -10
points
Situation workshops - 40

bachelor's degree
program must possess
the following general
professional skills:
 the ability to search,
analyze and using
normative and legal
documents in his/her
professional activities
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the
ability
to
strategically analyze,
develope
and
implement
the
organization's strategy
aimed at ensuring its
competitiveness
 the ability to conduct

 Russian quality standards;
 Russian legislation in the field of consumer
protection and technical regulations;
 the basic concepts and principles of
standardization;
 categories and types of standardization;
 principles and instruments in the field of
standardization and certification activities of
the enterprise;
 principles and forms of conformity
assessment of products and quality systems
established requirements;
 definition of the basic concepts in the field
of quality management;
 the basic principles of quality management;
 basic concept of quality management;
 process approach to quality management;
 list of quality indicators;
 to define the quality of the profiles ;
 basic methods and quality control tools;
 are the main methods and quality control
tools ;
 quantitative and qualitative assessment of
the technical level of production;
 statistical quality control and management
methods;
 have an idea of how the modern method of
quality control quantitatively the second
evaluation of the quality of products

Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:

To be able :
89

6h
0h
0h
0h
0h
44 h
0h
108 h
3 credits

points
Problem-solving tutorials
- 40 points
Essays - 10 points
Total: 100

quantitative
and
qualitative information
analysis when making
managerial decisions
and building economic,
financial
and
institutionalmanagerial models by
adapting
them
to
specific management
tasks
 the ability to analyze
information on the
functioning of the
internal
document
management system of
the
organization,
maintaining databases
on various indicators
and
creating
information support for
participants
in
organizational projects

 apply the right regulatory documentation in
the field of quality management;
 choose the form of conformity to the
established requirements in accordance with
the technical regulation legislation;
 apply the methodology certification of
products and quality systems;
 develop regulations and standards ;
 set goals and formulate the tasks associated
with the development of a quality
management system;
 to analyze the degree of implementation of
the principles of quality management in the
enterprise ;
 develop quality control procedures;
 justify the choice of the necessary methods
and quality control tools ;
 analyze the results of quality control, and on
this basis, propose measures to improve
product quality.
To obtain:

 methodology, quality system development;
 methods of evaluating the effectiveness of
the quality system ;
 methods and quality control tools ;
 quantitative and qualitative methods in the
field of quality management assessment

Regulatory support in the hotel and restaurant business
A graduate who has

To understand:

Lectures:
90

32 h

Assessment:

 procedure for verification of the enterprise
regulatory organizations;
 methods for solving problems and conflicts
when checking the enterprise;
 regulations for catering;
 rules for filling and record keeping;
 content of the main branch of legislation;
 procedures for obtaining and renewal of
permits and the negotiation of documentation;
 document management system catering to
monitor the quality and safety;
 the ability to resolve  Methods of planning costs on quality and
conflict situations in safety production monitoring system.
different ways when Establish and prioritize the development and
establishing
implementation of quality systems and safety
interpersonal,
group production
and
organizational To be able :
communications based  prepare documentation for the verification
on modern personnel procedures;
management
 con settle conflicts without harm to the
technologies, including enterprise;
establishing all the  provide the necessary resources to meet the
mentioned
standards;
communications in the  maintain and fill the necessary documents;
intercultural
 collect the documents to obtain sanitary and
environment
other times making the opening of the
 the ability to analyze company;
the
interrelations
 design (development of policies, procedures,
between
companies'
methodologies, criteria and measures for
functional strategies in
improving the effectiveness of quality control
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

Tutorials
8h
Practical exercises lessons
0h
Case studies
10 h
Workshop
0h
Laboratory workshops
6h
Trainings
0h
Didactic games
8h
Self-guided work
44 h
Examination/test
0h
Total hours
108 h
Credits:
3 credits

91

Laboratory work - 80
points
Essays - 20 points
Total: 100

order
to
prepare
balanced management
decisions
 the ability to control
the implementation of
business
plans,
agreements
and
contracts on a step-bystep basis, the ability to
coordinate
the
performers' activities
with the help of
methodological tools
for
implementing
managerial decisions in
the field of functional
management, aiming at
achieving a high level
of consistency when
implementing specific
projects and operations

and bezop bout their dangers production);
 n lanirovat quality control procedures
To obtain:

 conflict-free communication skills;
 skills of rapid response to conflicts.
 methods of control over the observance of
rules;
 organization skills of the staff in accordance
with and regulations;
 skills to organize the collection, storage,
filling and extension documentation for
catering or hotel;
 skills development of criteria for
evaluating enterprise security.

Esthetics and design in the hotel and restaurant business
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:
 the

ability

To understand:

 periodization of styles in architecture from
the primitive to the modern;
 the main stylistic trends of contemporary
design;
 the impact of design on a variety of
enterprise customer;
to  the effect of colors on the consumer;

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
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19 h
47 h
0h
0h
0h
10 h
0h
0h

Assessment:
Laboratory workshops 50 points
Reports - 10 points
Essays - 10 points
Portfolio - 30 points
Total: 100

communicate both in
oral and written forms
in Russian and in the
foreign language to
meet the challenges of
interpersonal
and
intercultural interaction
 the ability to work in
a team, and while
doing that to perceive
tolerantly
social,
ethnic,
confessional
and cultural differences

 the potential of modern interior decoration
solutions for marketing problems;
 new technologies and developments, used in
the production of furniture, tableware for
hospitality enterprises;
 methods for developing the goals, objectives
and strategies in catering.

Self-guided work
Examination/test
Total hours
Credits:

To be able :

 to determine the elements of decor from
different ages, wisely used to maintain the
desired historical era in the restaurant or
hotel;
 to assess the need for a particular design for
increasing the attractiveness of places; to
evaluate the aesthetic component and
harmonious design of the project, prepared by
the designer for a restaurant or a hotel;
 analyze the potential consumer group and
select the style direction for registration of the
enterprise;
 determine the direction of the company.
To obtain:
 styling skills of public premises for
 maintenance tasks;
 selection skills of furniture to a
specific design project;
 skills to select the table for restaurants
serving a variety of concepts;
 skills to select uniform personnel,
depending on the historical period
represented in the design;
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32 h
0h
108 h
3 credits



relationship
development
goals,
objectives and strategies catering to
the design

Food culture of the peoples of the world
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:
the ability to
communicate both in
oral and written
forms in Russian and
in the foreign
language to meet the
challenges of
interpersonal and
intercultural
interaction
the ability to work in
a team, and while
doing that to perceive
tolerantly social,
ethnic, confessional
and cultural
differences

To understand:

 the general principles of the traditions and
cultures of the peoples of the world supply,
according to national, religious, historical, and
natural and geographical conditions;
 food traditions of the peoples of Europe,
Russia, America, Africa and Asia-Pacific
countries (Asian Pacific region);
 current trends in the development of tourism
and cultural traditions in the diet
To be able :

Lectures:
19 h
Tutorials
38 h
Practical exercises lessons
0h
Case studies
19 h
Workshop
0h
Laboratory workshops
0h
Trainings
0h
Didactic games
0h
Self-guided work
32 h
Examination/test
0h
Total hours
108 h
Credits:
2 credits

 use special terminology required for the
analysis of activity of the enterprises of the
hospitality industry;
 creative observing etiquette to provide
maintenance services to foreign visitors and
tourists in supply;
 organize foreign tourists according to their
food culture.
To obtain:


information about the development of the
services and international relations ;
 using the application forms of the
organization and maintenance of foreign
customers at the enterprises of hotel and
restaurant business
94

Assessment: Essays -15
points
Analytical tables - 45
points
Project - 15 points
Presentation - 25 points
Total: 100

Automated control systems in the hospitality industry
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

To understand:

 the
ability
to
participate in project
management, using a
program
for
technological
and
product innovations or
a
program
for
organizational change
 the ability to conduct
quantitative
and
qualitative information
analysis when making
managerial decisions
and building economic,
financial
and
institutionalmanagerial models by

To be able :

 front-office
automation
system,
contemporary essential guides on the market
 the main tasks of automation systems;
 current trends in the field of innovative
technologies for power companies;
 objectives of management accounting;
 technology and methods of work with
automated control systems;
 Automation options for visitor services,
depending on the type of business: fast food,
classic restaurant, club, etc

Lectures:
16 h
Tutorials
16 h
Practical exercises lessons
0h
Case studies
0h
Workshop
0h
Laboratory workshops
16 h
Trainings
0h
Didactic games
0h
Self-guided work
24 h
Examination/test
0h
Total hours
72h
Credits:
2 credits

 a comparison of existing automation
systems and choose the Matching for
restaurant / hotel;
 automated testing capabilities of the
program;
 in a timely manner to determine the need to
implement new technologies;
 select the software;
 formulate the requirements for the
construction of restaurant automation system;
 select and implement specialized cash
management and trade equipment;
 select the appropriate automation system.
To obtain:

 skills in practice with the equipment on the
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Assessment:
Tutorial - 40 points
Laboratory workshops 40 points
Tests - 20 points
Total: 100

adapting
them
to example of the program
specific management  1C-Rarus;
tasks
 skills development of technologies and
methods justify the selection, installation of
automated systems;
 skills predict results ;
 skills control of the personnel in the
implementation of the automated system ;
 order entry skills to visitors, to be able to
establish
service-printing,
to
conduct
analytical reporting, counter types of
payments and write-offs;
 skills to use management systems to
optimize enterprise performance

Consumer Behavior
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:
 the ability to work in
a team, and while
doing that to perceive
tolerantly
social,
ethnic,
confessional
and cultural differences
A graduate who has
mastered the

To understand:

 features of mental development of a
person at different stages of the life cycle;
 the basic principles of the formation of
consumer communities and their group
dynamics;
 basic theories and concepts of
interaction of people with different
typological features;
 characteristics of different types of
group behavior of people;
 the social role of psychological impact
on the individual and the group;
 factors of the success of the impact of
information on different categories of

Lectures:
Tutorial
Practical exercises lessons
Case studies
Workshop
Laboratory workshop
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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16 h
4h
0h
10 h
0h
0h
0h
8h
34 h
0h
72 h
2 credits

Assessment:
Situational workshop – 20
points
Essay - 10 points
Work in micro-groups,
training – 30 points
Didactic game - 20 points
Review questions during
tutorial – 20 points
Total: 100

bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to assess

the
impact
of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior of
economic
benefits
consumers and the
demand
generation,
based
on
his/her
knowledge
of
economic
behavior

consumers.
To be able :

 to explain the nature of people's
behavior in different historical periods of
time, under different degrees of influence
from various socio-psychological situations
 to carry out diagnostics of sociopsychological factors originating in the
conditions of communication, and their
influence on consumer efficiency
 to apply in practice the basic
psychological laws to increase consumer
activity
 to set goals and formulate tasks related
to the solution of marketing aims
 to avoid the typical mistakes associated
with personal attitudes and consumer
stereotypes
 to competently interact with people at
different levels of their consumer activity
 to prepare, organize and conduct
lectures, business discussions, negotiations
 to diagnose typological features of
consumers in the process of perception and
transmission of messages
 to provide informational impact on
people and groups in terms of their
educational, personal and professional status
 to develop techniques to increase the
information attractiveness of the message
depending on the levels of business activity
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foundations
of
organizations, market
structures'
and
industry's competitive
environment

To obtain:

 the skills of organizing, monitoring and
evaluating the historical, socio-psychological
and cultural aspects of the development of
society
 diagnostic tools for identifying people
with different types of consumer behavior
 skills in dealing with "difficult"
categories of consumers
 group work methods to ensure a
favorable psychological climate
 skills in effective verbal and non-verbal
behavior in dealing with consumers
 professional vocabulary and skillfully
use it in various communicative environments
 the skills of collecting, systematizing,
evaluating and presenting information for its
further impact on consumers
 various speech techniques for the
purpose of human exposure
 methods of analyzing the voice
message;
 use of paralinguistic means of
communication

Investment management
A graduate who has
mastered the
bachelor's degree

To understand:

Lectures:

Tutorials
 Principles of analytical procedures;
 patterns of generalization of information Practical exercises lessons
Case studies
materials;
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16 h
12 h
0h
4h

Assessment: Reports -60
points
Tests- 20 points
Situation tutorials - 20

program must possess  principles of finding the complex functional
the following general organizational and management decisions;
 principles and features of the relationship
cultural skills:
between the functional strategy of the
 the ability to use the company;
basics of philosophy  the basic methods of financial management
for establishing his/her for the value assessment of assets, working
worldview position
capital management, decision-making on
A graduate who has
funding, the formation of dividend policy and
mastered the
capital structure.
bachelor's degree
To be able :
program must possess  conduct cause and effect analysis of sociothe following general economic and financial processes;
 to predict economic developments in the
professional skills:
field of financial relationships;
 the ability to find  use organizational and management
suitable organizational decisions for the solution of economic
and
managerial problems;
decisions and be ready  analyze the functionality of the company
to
bear
the strategy in order to develop a balanced
responsibility for these management decisions;
decisions from the
 organize the work of financial services in
perspective of their
order to use financial management techniques
social significance
to assess the value of assets, working capital
A graduate who has
management, decision-making on funding, the
mastered the
formation of dividend policy and capital
bachelor's degree
structure.
program must possess To obtain:
the professional skills  skills to collect and analyze financial
in compliance with
information;
the type (or types) of
 tools for the processing of financial data in

Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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0h
0h
6h
0h
40 h
0h
72 h
2 credits

points
Total: 100

professional activity
on which the
bachelor's program is
focused
 the ability to apply
the basic methods of
financial management
for asset valuation and
floating
capital
management,
the
ability
to
take
investment decisions,
financing
decisions,
dividend policy and
capital
strusture
formation,
which
includes
making
decisions related to
operations on world
markets in the context
of globalization
 the ability to analyze
the
interrelations
between
companies'
functional strategies in
order
to
prepare
balanced management
decisions

accordance with the task;
 scenario forecasting and modeling skills,
situations, changes in the state of the financial
system and its components;
 the principles of the existence of areas of
responsibility of the developed organizational
and administrative decisions;
 drawing on the analysis of functional
strategy reports in order to improve the
efficiency of the adoption and implementation
of management decisions;
 the basic skills of using methods of financial
management for the value assessment of
assets, working capital management, decisionmaking on funding, the formation of dividend
policy and capital structure

Time Management
100

A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:
 the ability to work in
a team, and while
doing that to perceive
tolerantly
social,
ethnic,
confessional
and cultural differences
 the ability to organize
and educate his/herself
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
professional skills:
 the ability to find
suitable organizational
and
managerial
decisions and be ready
to
bear
the
responsibility for these
decisions from the
perspective of their
social significance

To understand:

 the conceptual apparatus of the course:
definitions, concepts, terms associated with
the time management system;
 elements of the time management system;
 the
scope
of
time
management
technologies;
 features of using time management
technologies in personal and corporate
activities;
 methods and tools of time management
aimed at solving organizational problems and
making managerial decisions;
 features of the influence of techniques,
methods of time management on the
formation of a healthy lifestyle as an
obligatory condition for effective functioning;
 specificity of the influence of competent
time management on the health of the
individual;
 techniques, methods of time management,
used in making organizational and managerial
decisions and the consequences of their
application

Lectures:
10 h
Tutorials
10 h
Practical exercises lessons
0h
Case studies
6h
Workshop
0h
Laboratory workshops
0h
Trainings
6h
Didactic games
0h
Individual work
40 h
Examination/test
0h
Total hours
72 h
Credits:
2 credits

To be able :

 to see the interconnection of the individual
elements of the time management system;
 to formulate goals and plan actions to
achieve them, using time management tools;
 to integrate the acquired knowledge in the
field of time management into the practice of
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Assessment:
Individual project
research –10 points
Essay –10 points
Training – 35 points
Situational workshop –35
points
Presentation – 10 points
Total: 100

one’s own daily activities;
 to use tools, techniques and methods of
time
management
to
improve
the
effectiveness of organizational activities;
 to choose the methods and techniques of
time management for solving organizational
tasks;
 to determine individual parameters of
effective functioning from the point of view
of organizing and using time;
 to use time management tools to improve
personal performance;
 to use techniques and methods for
organizing time for the competent allocation
of workload in both personal and corporate
professional activities;
 to formulating, making hypotheses,
expressing a reasoned opinion about the
causes of the emergence of a situation (event,
phenomenon) in the field of organization of
time, trends in its development and possible
consequences as a result of organizational
decisions in the sphere of time management.
To obtain:

 skill setting goals;
 targeting tools and planning actions to
achieve them;
 skills in collecting, analyzing, organizing
information on the topic of time management;
 the skills of collecting, analyzing, selective
targeted use of information in the field of time
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management;
 the skills of using various techniques,
methods, time management techniques for
solving organizational and managerial
problems;
 customization skills and self-tuning for
various tasks;
 the basics of effective work with tasks of
different scales and distribution of workload
without compromising on health;
 skills to identify the causes of various
phenomena, events in the field of time
management;
 the skills to assess the expected
consequences as a result of the use of
techniques andmethods of time management
to solve organizational and managerial issues.

Basics of business
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
professional skills:
 the ability to design
institutional structures,
to
participate
in
development of human

Lectures:
15 h
Tutorials
16 h
 main stages and patterns of development of
Practical exercises lessons
6h
business in Russia;
Case
studies
4h
 basic concepts, goals, objectives and
Workshop
0h
principles of functioning of commercial
Laboratory workshops
0h
organizations in the market of goods and Trainings
6h
services;
Didactic games
4h
 basic regulations in the sphere of trade and Self-guided work
63 h
services;
Examination/test
0h
Total hours
108 h
 objects and subjects of business activity;
3 credits
 basic legal documents regulating business Credits:
To understand:
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Assessment:
Reports and discussions5 points
Essays - 12 points
Summaries - 10 points
Situational cases - 20
points
Tests - 20 points
Workshops - 4 points
Problem-solving tutorials
- 9 points
Didactic games - 20

resources management
strategies
for
organizations, to plan
and implement various
activities, to distribute
and delegate authority
with due account for
his/her
personal
responsibility for the
ongoing activities
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to assess
the
impact
of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal

points
Total: 100

activities in Russia;
 a set of economic resources, commercial
activities;
 Trade and technological processes and
operations;
 Sources of formation of property and
finance business;
 the main elements of commercial activity:
the goals, objectives, principles, objects,
subjects, types of commercial activities;
 commerce infrastructure;
 basic principles of functioning of
commercial organizations and factors
affecting their development;
 the main directions of state regulation of
commercial activities
To be able :

 solve professional problems in the
framework of the future business activities;
 analyze the social and economic processes
and phenomena taking place in society;
 to set goals and formulate objectives, to
determine the strategy and tactics of the
behavior of the enterprise in the market
environment;
 identify business risks;
 analyze key indicators of business
development;
 represent the classification of commercial
enterprises on different grounds;
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management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior of
economic
benefits
consumers and the
demand
generation,
based
on
his/her
knowledge
of
economic
behavior
foundations
of
organizations, market
structures'
and
industry's competitive
environment
 the ability to analyze
market and specific
risks
for
making
managerial decisions,
including
decisions
related to investment
and financing
 the ability to do
business
planning
when creating and
developing
new
organizations (business
directions, products)

 represent the classification of the
organizational-legal forms of legal entities of
management;
 to plan and predict the organizational and
management activities based on the concept
of the consumer market, sectoral programs
and sub-programs;
 analyze and summarize sales information;
 navigate the system of regulatory
legislation;
 discuss and express own opinions on the
topic under discussion;
 analyze particular customer segments;
 identify
the
factors
of
consumer
behavior, influence the formation of demand;
 determine the structure of household
consumption expenditure;
 classify goods, and identify their affiliation
assortment;
 control range;
 apply analytical methods (ABC analysis,
optimization of product categories);
 identify factors affecting the efficiency of
the trading range of products;
 develop measures to encourage the
marketing of products and optimization of
trading range;
 determine the groups, subgroups, types of
goods, considering the principles of
interoperability and complementarity;
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 competently express and justify their
position on issues related to consumer
behavior in the consumer market in oral and
written form;
 use a methodological framework for the
analysis and business planning;
 analyze the commercial activity, using the
economic model of the functioning of the
organization in the market environment;
 calculate profit and profitability of
commercial activities;
 make contracts;
 manage inventory and streams;
 ensure that the processes of goods
movement in trade;
 establish the form and type of organization
of wholesale and retail trade;
 operate with economic concepts;
 identify current problems constraining the
development of commercial activity;
 analyze information about the factors of the
business environment of the organization;
 assess the impact of environmental factors
on the commercial activity .
To obtain:

 techniques and methods of assessing the
effectiveness of commercial activities in the
consumer market;
 skills acquisition, processing and analysis of
economic performance of commercial
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activities;
 main methods of investigating the behavior
of consumers in the market for goods and
services;
 commercial skills of work on the study of
demand and identifying customer needs;
 methods of the household budget survey;
 the methodology for calculating the
efficiency of working capital;
 methods of assessment of commercial
activity;
 analysis skills of socially significant
problems and processes;
 skills acquisition, processing and analysis of
information on external and internal
environment factors of the commercial
organization for management decisions;
 methods of developing a business plan to
create a new business.

Competitive Start-up
A graduate who has
mastered the
bachelor's degree
program must possess
the following general
cultural skills:

To understand:

 macroeconomic
and
microeconomic
conditions of the market effecting startup
activities;
 conditions for the creation of a startup, startup stage of activity;
 infrastructure of business.

 the ability to work in To be able :
a team, and while  objectively assess the opportunities and

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
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15 h
14 h
0h
0h
0h
0h
0h
16 h
18 h

Assessment:
Didactic games - 80
points
Tests - 10 points
Essays - 10 points
Total: 100

doing that to perceive
tolerantly
social,
ethnic,
confessional
and cultural differences
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

needs of the market, develop the business Examination/test
Total hours
idea;
 develop a business plan to present a Credits:
business idea;
 to search for investors to choose the
organizational and legal form of business

63 h
108 h
31 credits

To obtain:

 skills of assessment of the market situation
and perspectives;
 skills of preparing a business plan;
 communication skills with potential
investors, registration of business skills

 the

ability to do
business
planning
when creating and
developing
new
organizations (business
directions, products)

Motivation of labor activity in the hotel and restaurant business
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with

Lectures:
 concepts: motivation, motivator, feedback, Tutorials
Practical exercises lessons
needs;
 the main methods of material and non- Case studies
material motivation, used in hospitality Workshop
Laboratory workshops
enterprises ;
Trainings
To understand:

 methods and rules of use of the material and
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15 h
38 h
0h
5h
0h
0h
0h

Assessment:
Essays 10 points
Didactic games - 10
points
Case studies - 40 points
Reports - 20 points
Portfolio - 20 points

immaterial motivation;
 potential use of stimulation methods of
work management tasks ;
 the place and role of personnel management
and human resource development in the
successful operation of the enterprise;
 the ability to use  methodology for evaluation of performance
basic
motivation, To be able :
leadership and power  determine the motives that drive the
theories for solving employees of the enterprise;
strategic
and  develop measures to encourage line
operational
personnel of restaurants and hotels;
management tasks, as  motivate yourself to do the work ;
well as for organizing  determine the theory of motivation, which is
team work based on the built based on the company's incentive
knowledge of group system;
dynamics
processes  identify problems in personnel management;
and the principles of
control
procedures
work
team building, he/she  planning
should also be able to effectively staff
the type (or types) of
professional activity
on which the
bachelor's program is
focused

audit human resources
and
carry
out
diagnostics
of
organizational culture

Didactic games
Self-guided work
Examination/test
Total hours
Credits:

To obtain:

 motivation of staff through training, the
ability of creativity ;
 skills impact on employees through tangible
and intangible factors ;
 skills to identify the main motivators of
employees;
 skills to effectively solve a variety of
problem situations that arise in human
resource management;
 skills of setting goals and formulating
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2h
48 h
36 h
144 h
4 credits

Total: 100

objectives

Organization of the labor market
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on the
knowledge of group
dynamics
processes
and the principles of
team building, he/she
should also be able to
audit human resources

To understand:
 macroeconomic social functions of the labor
market;
 the basic requirements to the economic
behavior of the organization on the labor
market as a socially responsible employer;
 social significance and mechanism of
implementation of the laws change labor and
continual improvement of its conditions;
 main strategic approaches related to the
work of the organization on the labor market
as an employer;
 the main market opportunities and risks
associated with the choice of one or another
variant of any of the strategic approaches to
the organization of the labor market;
 economic foundations of organizational
behavior in the labor market;
 term macroeconomic objectives and
functioning of the labor market and its
segmentation by major classification criteria;
 the structure of the modern labor market, the
main categories of its permanent members;
 macroeconomic objectives, directions, basic
tools of centralized regulation of the labor
market;
 macroeconomic objectives, directions, basic

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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15 h
16 h
0h
20 h
0h
0h
0h
9h
48 h
36 h
144 h
4 credits

Assessment:
Question answering -12
points
Examinations - 20 points
Reports - 20 points
Situation tutorials- 30
points
Independent work - 8
points
Didactic games - 10
points
Total: 100

and
carry
out
diagnostics
of
organizational culture
 the ability to resolve
conflict situations in
different ways when
establishing
interpersonal,
group
and
organizational
communications based
on modern personnel
management
technologies, including
establishing all the
mentioned
communications in the
intercultural
environment
 the ability to assess
the
impact
of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior of

tools of decentralized labor market regulation:
universal and special economic laws;
 the current state of the domestic labor
market and future directions of its further
development;
 methodological
requirements
and
application technology market research in the
labor market;
 the basic elements of human resource
strategy of the organization related to its work
in the labor market .
To be able:
 to collect baseline information to assess the
organization's image in the labor market as a
socially responsible employer;
 assess the degree of social orientation of
economic conduct employer in the labor
market;
 analyze the threats and opportunities that
affect the staffing strategy Employer
organizations associated with the effect of
economic laws in the labor market;
 select the version of the strategy of
economic behavior in the labor market to the
greatest extent meets the specifics of a
particular type of employer organization;
 plan and carry out activities aimed at the
implementation of the option chosen HR
strategy of the organization;
 assess the degree of infrastructure
development of the regional labor market;
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economic
benefits
consumers and the
demand
generation,
based
on
his/her
knowledge
of
economic
behavior
foundations
of
organizations, market
structures'
and
industry's competitive
environment
 the
ability
to
establish and maintain
contacts with business
partners, using systems
of
gathering
the
necessary information
to expand external
relations
and
to
exchange experience
when
implementing
projects aimed at the
development of the
organization
(enterprise, state or
municipal
administrative body)

 segment the labor market for various
classification criteria;
 position the organization as an employer in
the relevant segment of the labor market;
 choose the best for your organization
priority workforce segments and form to
attract new employees;
 choose the best for your organization's
strategic approaches dealing with the trade
union
and
professional
education
organizations, professional intermediaries,
consulting centers.
To obtain:
 skills to organize the monitoring of the
dynamics of organization's image in the labor
market as a socially responsible employer;
 skills assessment of compliance personnel
policy requirements of the employer
organization of labor laws change and
continuous improvement of its conditions;
 skills development of strategic staffing
solutions to counteract the dangers and use
opportunities associated with the effect of
economic laws in the labor market;
 skills organization monitoring the extent to
which the economic behavior of the
organization on the labor market earlier
declared its personnel strategy in this field;
 skills assessment of the social orientation of
the human resources management strategy of
the organization;
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 skills to analyze the overall competitive
environment sector in the labor market;
 skills marketing research strategies of
economic behavior of the main competitors in
the organization of the employer in the labor
market;
 skills of creating a positive image of the
organization as an employer;
 skills of organization of business
cooperation with the trade union organization
of the employer;
 skills of organization of business
cooperation with the employers' organization
of vocational training organizations;
 skills of organization of business
cooperation with organizations of employers
by professional intermediaries;
 skills of organization of business
cooperation with organizations of employers
consulting centers.
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TRACK OF: HOTEL AND RESTAURANT MANAGEMENT
Service operation technology and service standards in the hospitality and restaurant business
To understand:
A graduate who has
 procedure for determining duties of
mastered the
employees;
bachelor's degree

order
of distribution of guest services
program must possess
tasks;
the following general

span
of control of the hotel manager;
cultural skills:
 basic control techniques of service process;
 the ability to use the
 requirements for the preparation of
basics of philosophy
documentation;
for
establishing
 common causes of conflicts in a hotel;
his/her worldview
 methods of resolving problems and
position
conflicts with the guests;
 the
ability
to
 forms and methods of servicing different
analyze the main
customer segments in the accommodation
stages and patterns
facilities;
of the society's
 specifics of foreign tourists services;
historical
 principles of planning of support processes
development
for
and standards improving;
establishing his/her
 Document flow system of catering
civic position
companies in the process of guest service
A graduate who has
To be able:
mastered the
 to plan the need of human resources in the
bachelor's degree
hotel;
program must possess
 to allocate responsibilities among the hotel

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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32 h
18 h
0h
14 h
0h
0h
0h
0h
44 h
36 h
144 h
4 credits

Assessment:
Case-problem – 70
points
Presentation – 20 points
Analytical table – 10
points
Total: 100

the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to assess
economic and social
conditions
for
entrepreneurial
activities, to identify
new
market
opportunities and to
establish
new
business models

staff;
 to plan the duties of the hotel staff;
 to issue standards of service;
 to identify and eliminate the causes of
conflict situations;
 to resolve the conflicts without harm to the
hotel image;
 to apply the knowledge in practice;
 to make the best decisions taking into
consideration cultural differences in the
process of service;
 to establish and identify priorities in the
field of service management processes;
 to provide feedback to guests and
employees
To obtain:
 rules for calculating the required number of
employees for hotel services;
 skills to allocate and fix documentally
areas of responsibility;
 organizational skills of control of the
service process;
 skills
of
preparation
of
internal
documentation of services control;
 skills of conflict-free communication to the
guests;
 skills to respond quickly to conflicts;
 servicing skills in different customers types
of customers in the accommodation
facilities;
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 forecasting skills of performance of the
guest service process;
 planning skills to control the guests
reception and service

Complete equipment of hotel and restaurant business enterprises
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

To understand:

 method of calculating the required amount
of process equipment in hotels and catering;
 current trends in the field of equipment for
catering establishments;
 principles which influence investment
decisions on the company's value;
 methods of reducing of equipment costs;
 modern trends in the field of innovative
technologies for catering companies;
 basic characteristics and principles of
operation of the equipment in the enterprise;
 the
ability
to  methods of production organizing of the
participate in project leading suppliers of equipment
management, using a To be able:
program
for  to select technological equipment for the
technological
and industry enterprises, to know its main
product innovations or technical characteristics and competitive
a
program
for advantages;
 to calculate the spending budget on
organizational change
 the ability to conduct enterprise equipment;
quantitative
and  to evaluate the financial results of taken
qualitative information decisions;
analysis when making  to be familiar with new modern
technologies;

Lectures:
Tutorial
Solving problem sets
Situational workshops
Workshops
Laboratory workshops
Trainings
Didactic games
Individual work
Examination/test
Total hours
Credits:
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38 h
16 h
0h
12 h
0h
10 h
0h
0h
32 h
36 h
144 h
4 credits

Assessment:
Essays – 15 points
Library-research paper
– 15 points
Laboratory tutorial – 10
points
Test – 10 points
Situational workshop–
50 points
Total: 100

managerial decisions
and building economic,
financial
and
institutionalmanagerial models by
adapting
them
to
specific management
tasks

 to promptly identify the need to introduce
new technologies;
 to organize the seamless operation of the
equipment
To obtain:

 principles of managing own competitiveness
in business
 ways to ensure competitive capacity
through properly modeled competition tactics
 principles of ensuring the competitiveness
of the organization "according to the
situation"
 the skills of implementing a strategy of
competitive action
 the skills of using the basic theories of
motivation, leadership and power to solve
strategic and operational management
problems in competition
 methods of competition for business
resources
 principles of using others' advantages and
disadvantages
 competition planning methods
 methods of assessing the development of
market participants and the competitive
environment
 competitive analysis tools
 ways to carry out fair competition
 ways of legislative counteraction to unfair
competition
117

 the skills of carrying out competitive
actions of various types and types
 methods for analyzing the competitive
position of economic entities
 ways to apply styles of competitive
behavior
 methods for planning the creation,
development of professionally important
competences
and
increasing
personal
entrepreneurial competitiveness
 instruments of additional influence on
competitors
 skills of constructing models of retreat in
competition
tactical methods

Hotel and restaurant business economics
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

To understand:

 national and international experience of
effective organization of economic activity of
the enterprise in a market economy;
 methodology for the economic analysis of
financial and economic activity of the
enterprise;
 modern methods of forecasting and planning
of financial and economic activity of hotel
and restaurant business;
 methods of calculating the effectiveness of
the use of material, labor and financial
 the ability to assess resources;
 basic regulatory and guidance material on

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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16 h
10 h
0h
0h
0h
0h
0h
0h
40 h
0h
72 h
2 credits

Assessment:
Essays – 30 points
Analytical table– 25
points
Laboratory tutorial – 30
points
Test – 15 points
Total: 100

the
impact
of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal
management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior of
economic
benefits
consumers and the
demand
generation,
based
on
his/her
knowledge
of
economic
behavior
foundations
of
organizations, market
structures'
and
industry's competitive
environment

economic and financial assessment of
enterprises of hospitality and catering
industry..
To be able :

• •to justify the strategy of development of
the enterprise in market conditions;
• to produce a comprehensive economic
analysis of financial and economic activity of
enterprises of different organizational and
legal forms;
• to make optimal decisions on loss-free
operation of the enterprise, taking into
account economic efficiency in a competitive
environment;
• to apply the existing regulatory and legal
acts governing the financial and economic
activity of the enterprise;
• to develop recommendations for the
improvement of material incentives of
employees.
To obtain:

 special
economic
terminology
and
vocabulary;
 the self-study skills for the new knowledge
on economics, analysis and planning

Production management in the hotel and restaurant business
A graduate who has
mastered the
bachelor's degree

To understand:
 procedure for defining duties for production
employees;
 types of management control over the

Lectures:
Tutorials
Practical exercises lessons
Case studies
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32 h
32 h
12 h
0h

Assessment:
Didactic game– 20 points
Problem solutions tutorial
– 40 points

program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to use
basic
motivation,
leadership and power
theories for solving
strategic
and
operational
management tasks, as
well as for organizing
team work based on the
knowledge of group
dynamics
processes
and the principles of
team building, he/she
should also be able to
audit human resources
and
carry
out
diagnostics
of
organizational culture
 the
ability
to
document the decisions
concerning
the
operational

quality of products and restaurant services;
 the degree of interaction of logistics
processes with other business processes of the
enterprise; modern trends in logistics process
management;
 criteria and performance indicators of the
enterprise;
 methods of accounting and control of
financial and material flows in the production
To be able:
 to plan the human resources in the
workplace; to distribute the duties among
production employees;
 to develop documentation for quality control
of products;
 to develop and evaluate the effectiveness of
purchasing policy;
 to provide storage conditions and inventory
flow within the enterprise;
 to analyze and evaluate information,
processes, activities;
 to plan an effective production process
control system
To obtain:
 rules for calculating the required number of
kitchen staff; skills to documental allocate
areas of responsibility for the production of
dishes;
 organizational skills to control the
production process, drawing up internal
documentation for the production control;

Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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0h
0h
0h
4h
28 h
36 h
144 h
4 credits

Speech – 10 points
Test – 30 points

Course work - 100
points
Total: 200

(productive) activities
management
of
organizations
when
implementing
technological
and
product innovations or
organizational changes

 negotiation skills in concluding contracts for
large volumes of supplied alimentary
products;
 compilation and documentation skills to
provide documents as a part of the production
process.

Marketing in the hospitality industry
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to assess
the
impact
of
macroeconomic
environment on the
functioning
of
organizations
and
bodies of state and
municipal

To understand:
• nature of the work mechanism of the of
hotels Marketing Department;
• duties of marketing staff in the hospitality
industry;
• basic tools of positioning and increase the
profitability of HoReCa enterprises;
• features of the hotel product and the
specifics of its promotion;
• procedures and methods of involvement in
the marketing organization of every
department of the hotel;
• principles and methods of effective
management of marketing activity of the
enterprise;
• methods
of
organization
and
implementation of market research in order to
improve the effectiveness of marketing
activities.
To be able :
• to highlight the need of decision-making;

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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15 h
12 h
0h
3h
0h
0h
0h
0h
42 h
0h
72 h
2 credits

Assessment:
Essays – 20 points
Situational workshop – 60
points
Library-research paper –
20 points
Total: 100

management,
to
identify and analyze
market and specific
risks, and also to
analyze the behavior
of
economic
benefits consumers
and the demand
generation, based on
his/her knowledge
of
economic
behavior
foundations
of
organizations,
market
structures'
and
industry's
competitive
environment

• to organize the work to achieve the goals;
• to use marketing tools to solve
management problems in the HoReCa
enterprises;
• to apply the knowledge to implement highquality marketing management process in
accordance with the strategy and particular
market segment;
• to analyze the efficiency of the acquired
knowledge in practice during the process of
creation the market product and its
implementation in practice;
• to manage information in the field of
marketing activity of the enterprise;
• to analyze and evaluate information,
processes, activities, risks
To obtain:
• skills to assess the effectiveness of the
marketing department;
• skills of usage, analysis, selection and
application of tools to increase the
profitability of the organization;
• the ability to analyze the marketing
environment and market conditions;
• skills of development and implementation
of management decisions on key aspects of
the functioning of modern Russian HoReCa
enterprises;
• development skills of the medium term
strategy;
• qualified practical use of marketing tools in
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hotels and restaurants;
• skills to influence the marketing activities
of the company;
• ability to identify and define problems in
the management of marketing activities

Catering and banquet management
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to resolve
conflict situations in
different ways when
establishing
interpersonal,
group
and
organizational
communications based
on modern personnel
management
technologies, including
establishing all the

To understand:
 the nature of Event & Marketing
department mechanism of hotels;
 specific classification and typology of
event-products;
 duties of event-manager in the industry of
hospitality;
 the concept of Event, PR, Marketing within
the industry;
 algorithm of theoretical planning and
practical organization of different level and
format events at the hotel and restaurant.
To be able:
 to apply acquired knowledge for the
implementation of quality processes and
service organization of various events in the
hotel and restaurant;
 to analyze the efficiency of the acquired
knowledge into practice in the creation of an
event-product and its practical organization;
 to make decisions in standard and unusual
situations;
 to predict the effectiveness of events

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
Self-guided work
Examination/test
Total hours
Credits:
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15 h
20 h
0h
10 h
0h
0h
0h
0h
27 h
0h
72 h
2 credits

Assessment:
Essays – 10 points
Situational workshop – 60
points
Library-research paper –
30 points
Total: 100

mentioned
To obtain:
communications in the  qualified application of catering tools and
intercultural
banquet management practice in hotels and
environment
restaurants;
 skills to provide financial and material
resources;
 ability to make decisions in standard and
unsusual situations;
 ability to predict the effectiveness of events

Operation activities in the hospitality industry
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with
the type (or types) of
professional activity
on which the
bachelor's program is
focused

To understand:

 types of organizational structures on
HoReCa enterprises;
 functions
of
subordination
and
responsibilities of each unit in the structure of
the HoReCa enterprise;
 forms of relationship and exchange of
information in each division HoReCa
structure;
 forms and methods of coordination between
the structures of the HoReCa enterprise;
 basic techniques of effective business
process management, HoReCa enterprise;
 methods and criteria for evaluating the
effectiveness of structural subdivisions on
HoReCa enterprises;
 tasks of operational management of an
enterprise

Lectures:
30 h
Tutorials
14 h
Practical exercises lessons
2h
Case studies
2h
Workshop
0h
Laboratory workshops
12 h
Trainings
0h
Didactic games
0h
Self-guided work
48 h
Examination/test
36 h
Total hours
144 h
Credits:
4 credits

 the ability to use basic
motivation,
leadership
and power theories for
solving strategic and
operational management
tasks, as well as for
organizing team work To be able :
based on the knowledge

 to assess key performance indicators units in
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Assessment:
Laboratory workshop –
100 points;
Final term research – 100
points;
Total: 100

of
group
dynamics
processes
and
the
principles
of
team
building, he/she should
also be able to audit
human resources and
carry out diagnostics of
organizational culture
 the ability to document
the decisions concerning
the
operational
(productive)
activities
management
of
organizations
when
implementing
technological and product
innovations
or
organizational changes

the HoReCa enterprise;
 to allocate functional tasks for each
department in the HoReCa enterprise;
 to coordinate the relationship between the
structures of the HoReCa enterprise;
 to plan and to delegate common tasks in the
HoReCa enterprise;
 to predict future results of operations;
 to provide feedback to employees.
To obtain:

 skills of managing divisions HoReCa
enterprise;
 skills of drawing up assessment work for
each department in the HoReCa company;
 skills to calculate the company's budget for
the next period, depending on the efficiency
of each unit of the HoReCa enterprise;
 skills of business planning processes for the
units of HoReCa enterprise;
 skills of drawing up an operational working
plan

Designing and opening enterprises of hotel and restaurant business
A graduate who has
mastered the
bachelor's degree
program must possess
the professional skills
in compliance with

To understand:
 the legal framework of the modern market of
restaurants and hotels, which regulates the
opening of these enterprises;
 types of design of HoReCa objects and features
of this process;
 basics of control of the facility operation at the
opening stage of the enterprise;

Lectures:
Tutorials
Practical exercises lessons
Case studies
Workshop
Laboratory workshops
Trainings
Didactic games
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30 h
12 h
6h
0h
0h
76 h
0h
2h

Assessment:
Tutorial– 10 points
Problem solution tutorial
– 35 points
Didactic game– 10 points
Test – 10 points
Case study – 30 points
Tutorial– 5 points

the type (or types) of
professional activity
on which the
bachelor's program is
focused
 the ability to control
the implementation of
business
plans,
agreements and contracts
on a step-by-step basis,
the ability to coordinate
the performers' activities
with
the
help
of
methodological tools for
implementing managerial
decisions in the field of
functional management,
aiming at achieving a
high level of consistency
when
implementing
specific projects and
operations
 the ability to assess
economic and social
conditions
for
entrepreneurial activities,
to identify new market
opportunities and to
establish new business
models

 procedures and methods of involvement into
the process of marketing organizing of all
departments HoReCa enterprises;
 stages and phases of the opening of the HoReCa
company;
 Business Planning: goals and technology;
 stages of realization from idea to opening the
HoReCa facilities;
 methods of establishing goals, objectives and
strategies of catering;
 principles and methods of effective product
quality and safety management system, and
production at the alimentation facilities;
 Methods of product quality and safety costs
planning of alimentary production
To be able :
• to classify HoReCa enterprise;
• to monitor the correct implementation of the
project documentation;
• to create a schedule of work on the project;
• to build a facility to make the functioning of
the system and start-up plan;
• to create a marketing analysis of competitors
activities;
• to choose a strategy of marketing policy;
• to prepare a business plan for the different
objects of restoran and hotels business;
• to offer an objective concept development of
an enterprise;
• to determine the direction of the company;
• to design (development of policies, procedures,
methodologies, criteria and measures for
improving the effectiveness of the quality control
and safety of production);

Self-guided work
Examination/test
Total hours
Credits:
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48 h
36 h
144 h
4 credits

Course work - 100
Total: 200

• to plan quality control procedures.
To obtain:
skills of drawing up lists of staff;
skills of develop company standards and policies;
skills of registration and permittions obtaining;
skills of concept building of the enterprise;
the skills of planning works for the company
opening;
the skills of organizing and conducting marketing
research (analysis of the main competitors, the
major consumer groups, the definition of the
selected key ideas and strategies);
the skills of writing a business plan for the
organization;
skills of building of organizational structure of the
enterprise;
skills to solve effectively troubled situations;
skills of the cost-effectiveness assessment of the
quality and safety system of production.
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